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Text-to-Vote

Scalable Easy to replicate
Proven revenue 

engine



How It Works



Acquire a 
10DLC

To collect text nominations & votes

Assign unique keywords 
to entrants

Frequency mirrors your online ballot

Help customers promote by 
creating a QR Code/Digital 

Ad
Include keywords in your sales packages

Users text to submit 
nominations/votes

Submitting nominations/votes in 
seconds from anywhere
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How it Works



Keywords are 
unique by 

entrant
Entrant must exist in the 

ballot & have an 
assigned keyword to

receive text 
nominations/votes

On Mobile



On the Ballot

Keyword & 10DLC will 
appear on the entrant

Callout is clickable & 
instantly opens a text on 

their phone with the 
keyword and 10DLC filled 

out



Dashboard Monitoring



The Pitch



Text-to-Vote Value Proposition

Convenient for 
Voters

Increased 
Engagement

Competitive 
Advantage

Increased 
Marketing 

Reach



Keywords are perfect for:

Social Media 
Posts

In-Store Signage

Menus & 
Receipts

Email Marketing
Checkout 

Reminders



Now here's the 
proof it 

WORKS



Best of the Pines
The Pilot

Case Study

YOY Stats:

• 26% increase in nomination sales

• 3,696 nominations via SMS

• Nominations up 3%

• 10,000+ votes via SMS

• Votes up 17%

• 80% Increase in vote sales

$50,000 revenue increase!



Sales Sheet Example



Charleston's Choice
The Post and Courier

Case Study

• 20% increase in nominations YOY

• 123 keywords sold in nomination 
phase

o 3% YOY nomination phase revenue 
increase

o 18% revenue came from text-to-vote​

• 161% increase in votes YOY



Mid-Size Readers' Choice

Case Study

• $150 per keyword a la carte 

• Sold 136 codes total in the nomination 
phase

"I know we should have charged 
more, and will increase prices 

for the final voting round"

$20,400 so far in keyword sales!



River Cities Choice Awards
Clinton Herald

Case Study

• Included keywords in all packages

• Doubled YOY voting phase revenue

• 22% total votes from keywords

• 84% total revenue increase YOY

“The text to vote option intrigued people to buy 
that do not normally buy. Anyone that bought an 
ad was provided with a text to vote qr code. We 
are hoping to exceed number of votes from last 

year."

$9,000 in keyword sales!



Best of the West
Grand Junction Media

Case Study

• Introduced keywords mid-nomination 
phase​

• $150 add-on to any package

• $250 a la carte 

• Sold 68 codes in 4 weeks

• Sales team said it was an "easy sell"

“Next year, we will include Text-to-Vote in the in ALL 
our packages. We will use our inside sales team to call 
small businesses and offer TTV as an a la carte option.

Now I can really see the potential for next 
year!"

$12,300 in keyword sales!



Sales Sheet Example



Best of the Best
Trib-Total Media

Case Study

• Included keywords in Mega 
Package

• $250 add-on to any other 
packages

• $300 a la Carte 

• Crushed nomination phase 
STRETCH sales goal by $8,400

• Planning to double down in the 
Voting Phase

$21,500 so far in keyword sales!



Sales Sheet Example



Best Practices



Text-to-Vote Best Practices

Use 3-4 digit 
keywords

Create a 
keyword ad 

template

Include 
keywords in 

all sales 
packages Don't 

undersell



Sample Sales Sheet

o Include keywords to all sales package levels

o If buying 3 or more keywords, implement a 

volume discount

o $300 per keyword or $250 per keyword 

if buying 3 or more

o $50,000 additional revenue potential

o 200 keywords x $250

$300 to add another keyword

$250 to add multiple keywords



The Impact



The Impact of Text-to-Vote

Expanded the number of 
users participating in 

ballots
18%



The Impact of Text-to-Vote

Strengthened voting 
engagement through a new, 
easy-to-use voting channel

3%



The Impact of Text-to-Vote

Improved opt-in acquisition 
and audience growth 

opportunities
17%



The Impact of Text-to-Vote

Increases revenue on 
average 

$14k YOY

471% 
ROI



The Impact of Text-to-Vote

18% in participants

3% voting activity

17% in opt-ins

471% ROI



Text-to-Vote is the 
catalyst your 

program needs



Ready to take your Best Of to 
the next level with

Text-to-vote? 

Fill out this form, and we will reach 
out!



Questions?
Ready to take your Best Of to the next level with

Text-to-vote? 

Fill out this form, and we will reach out!



Import keywords too!



Responses?

o Auto-reply messages will include Best Of name 
& organization name 
o Vote/nomination received
o Promotion has ended/not begun
o Invalid keyword
o Vote/nomination limit hit
o HELP/STOP/Msg&Data rates will be on all 

auto-reply messages



Sample Sales Sheet

Check out our updated sales sheets 
that now include keywords!



Thank You!

Matt Hummert
mhummert@uplandsoftware.com

Kristen Wehe
kwehe@uplandsoftware.com

Julie Foley
jfoley@uplandsoftware.com
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