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Themes to Target for Q3

National 
Sweepstakes

Seasonal 
Promotions

Football



National Sweepstakes



• Included in your license!

• Prize provided by Second Street

• Generate revenue

• Database growth

• Capture zero party data

• Audience engagement

• Fully customizable! 

National Sweepstakes

Next $5,000 Sweepstakes
July 27, 2026 – August 25, 2026



The Value Proposition

Customizable

Drive leads for 
ROI

Big prizes 
bring big 

engagement

Measurable & 
Trackable

Database 
Growth

Capture 
audience data

Exposure to your 
audience



Real Estate

Financial/Legal

Healthcare

Home Services

Grocery

Insurance

Education

Advertisers to Target



Case Study
Back to School Giveaway
WBOY-TV | Clarksburg, WV

• Sponsor: Miley Legal

• Continuing to sponsor in 2026!

• Revenue: $20,000 for all 4 national sweepstakes

o Part of a larger advertising package



Get the Kit!



2026 National Sweepstakes
US and *Canadian Partners 

*Excludes Quebec

$5,000 Sweepstakes

Q3
Jul 27 – Aug 25

$15,000 Sweepstakes

Q4
Nov 2 – Dec 8



Seasonal Lead-Gen



Seasonal Lead-Gen

• Attracts and engages the advertiser's 
target audience

• Captures relevant data that will qualify 
leads

• The best lead-gen promotion types are:

o Sweepstakes

o Quizzes

o Photo Contests



The Value Proposition

Customizable

Drive leads for 
ROI

Big prizes 
bring big 

engagement

Measurable & 
Trackable

Database 
Growth

Capture 
audience data

Exposure to your 
audience



Ideas for Q3 Spenders

Healthcare

Event Venues

Restaurants

Higher Education

Home Services

Local Attractions

Travel/Hospitality

Bars/Spirit Shops

Grocery

Retail

Automotive

Finance/Mortgage

Real Estate Legal

Regional Sports Teams

TelecomUtilities



Q3 Seasonal Ideas

4th of July/250th 
Anniversary

Canada Day

Labor Day

State/Local Fairs

Outdoor Activities

Weather

Women's Equality Day

Summer Fun

Child SafetyGrandparent's Day

Back to School

Festivals/Concerts

Prep Sports

Travel



Don't forget to include:

Sponsor Opt-in

Lead-Gen Questions



State Fairs/Festivals



Case Study

Allentown Fair GRANDSTAND Sweepstakes
Times News Media Group | Lehighton, PA

• Run in partnership with Allentown Fair

• Lead-gen question:

o Which Grandstand Show would you like to attend at the 

Allentown Fair?

• Nearly 400 NEW audience members entered

• Revenue: $23,000+



Case Study
Food Truck VIP Contest
Asbury Park Press | Neptune, NJ

• Sponsor: Monmouth Park

o Promoting food truck festival taking place at the park

• 1,000+ sponsor opt-ins

• Lead-gen question:

o Have you ever been to an event at Monmouth Park?

• Revenue: $18,000



Travel/Staycation



Case Study
Free Trip Tuesday
KTVI-TV | St. Louis, MO

• Sweepstakes run every week May-July

• New trip prize & sponsor each week

• Promoted on daytime lifestyle show, social media, and all 

email lists

• Revenue: $10,000+



Weather



Case Study
Florida Hurricane Preparedness Sweepstakes
Sarasota Herald-Tribune | Sarasota, FL

• Sponsors: Jessup’s, FPL, Kirkplan Kitchen & Bath, Design 

Works, Hurrishield

• Prize: Portable generator for hurricane season

• Rotating ad along the top of promotion for all sponsors

• Revenue: $184,000+



Summer Fun



Case Study
Goodwill Garage Sale Sweeps
WQHK-FM | Ft. Wayne, IN

• Sponsor:  Goodwill

• Goal: Position Goodwill as a steward of the community

• Included remote broadcasts and supporting local garage sales

o All leftover items were picked up by Goodwill Industries of NEI trucks

• Lead-gen question:

o Which Goodwill locations do you prefer to shop/donate to

• Extra chances for visiting online site & watching video

• Revenue: $5,500



Case Study
98 Degrees of Hot Sauce
KFGE-FM | Lincoln, NE

• Sponsor:  Local equipment retailer

o Sponsor had a WALL FULL of hot sauce

• Entrants guessed what day it would reach                 98 degrees

o Everyone was on 'hot sauce watch' weeks after the sweepstakes closed

• Campaign brought back a dormant client

o Sponsored additional promotions & began an endorsement campaign 

following the success of this promotion

• Revenue: $3,000+



4th of July/Canada Day



Case Study
BBQ Bracket
Chattanooga Times Free Press | Chattanooga, TN

• Coordinated with a special BBQ themed edition of their 

lifestyle magazine

• Collected nominations and then ran a voting bracket to 

determine the best BBQ restaurant

• 150+ newsletter opt-ins



Case Study
Proudly Canadian, Proudly You
Black Press

• Nationwide Canadian promotion run across multiple 

markets

• 6 separate giveaways

• Over 1 Million entries

• Included print ads, digital ads, social media, and 

newsletter promotion

• Published article featuring promotion & the winner

• 36,800 total sponsor opt-ins



American Town Names: 

Real or Fake?

Ultimate Family Vacation 

Getaway

Made in America 

Quiz

Ideas for America's 250th

Symbols of America Quiz



4th of July Trivia How Well Do You Know the 

U.S. Constitution 

U.S. Trivia

Turnkeys for America's 250th



Women's Equality



Case Study
Women to Watch
APG Media of Maryland/DC

• Sponsor: Fire & Ice Festival

• Positioned initiative to be one of their focal 

points of giving back in 2025

• 212 nominees

• Chosen nominees  highlighted in Women to 

Watch special issue magazine

• Revenue: $60,000



Back to School



Case Study
Michigan College Guide Giveaway
Detroit Free Press | Detroit, MI

• Sponsor: Michigan College Guide

• Goal: Foster meaningful engagement, educate 

audience, & collect data

• ~150 sponsor opt-ins

• Lead-gen questions:

• Would you prefer to study..

• What’s the most important factor in choosing your college?

• Revenue: $50,000

Revenue was up 25% 
which we can attribute to 

the college guide 
promotion we added this 

year



Case Study
41Days of Christmas in July: Back to School 
Edition
WMGT-TV | Macon, GA

• Multiple sponsors

• Looked to create a new revenue-generating 

opportunity during a slower season of the year

• Full promotion included:

• Back to School Family Staycation Sweepstakes

• School Supply Drive Back to School Bash Event

• Give Your School a Scholarship Voting Ballot

• Ready.Set.Learn Programming Segment

• Advertisers received 

• 5 weeks of on-air and online promotions

• Business mentions and logo placements

• Revenue: $18,000



Football



Pro Football Pick'em

• 22 Week Pick'em  

• Great for multiple advertisers

• Targets multiple audiences and demographics

• National Prizes

o $5,000 Overall

o $75 Weekly 

• Local Prize opportunity

• Local VIP's 



Two Games in One!

Pick’em Game Survivor Game



The Value Proposition

Huge event with 
national 
audience

Database growth

Community 
involvement

List growth 

Brand exposure

Lead generation



Specialty Healthcare

Financial

Automotive

Home Services

Grocery/Beverage

Insurance

Real Estate

Advertisers to Target



A Multi-Media Package

• Integrate Advertisers & Talent to promote
• Ask your sport team to become VIP pickers!

• Social Media Posts

• Promotional Spots (On-Air and Digital)

• Invitation Emails



Case Study
Pro Football Pick'em
Sheridan Media | Clemont, WY

• 2 Title Sponsors

• First Northern Bank & Carrolls Furniture

• Wednesday Morning show coverage w/ 2 sponsor VIPs of 

upcoming weeks games

• Local prizes in addition to national prizes

• $100 Gift Card Weekly local prize

• $1,200 Overall Prize

• Revenue: $24,900

• 25% YOY increase!!

• First Northern Bank says 'they will never give it up'. Carroll's 

Furniture was involved for their 2nd year and have committed 

to a third.



EXPAND your reach &  GROW revenue with 
MORE football  promotions



Football Bundles

Trackable + Measurable Digital Experience



Case Study
Awards of Character
USA TODAY

• Sponsor: The Pro Football Hall of Fame

• Photo sweepstakes used to honor the very best in 

community service

• 450+ sponsor opt-ins

• Revenue: $1MM (part of larger sponsorship)



Case Study
The Great Tailgate Showdown
KNOX-FM | Grand Forks, ND

• Sponsor: Hugo’s Family Marketplace

o Naturally positioned sponsor as the go-to stop for game day 

essentials

• Voting bracket to determine the best tailgate food

o Ran similar brackets for Halloween & Thanksgiving

• Revenue: $1,000



Case Study
Friday Night Flashback Trivia
WGNO-TV | New Orleans, LA

• Sponsor: Hooters

• Ran throughout the football season

• Weekly quiz with 1 historical football question

• 1,400 entries



Sunday Night Matchups

• Turnkeys!

• Matchup quizzes for each Sunday Night 
Regular Season Game



Your Q3 Plan



Q3 Promotions Calendar

Campaign Idea Q4 Revenue

Q3 $5K National Sweeps $5,000

Seasonal Giveaway $6,000

ProFootball Pick'em $15,000

TOTAL $26,000



Resources



lab.secondstreet.com



lab.secondstreet.com/playbooks/



lab.secondstreet.com/playbooks/



Thank You!

Matt Hummert
Customer Success Manager 

mhummert@uplandsoftware.com

Kristen Wehe
Customer Success Manager 

kwehe@uplandsoftware.com


	Slide 1
	Slide 2: Welcome!
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8: Case Study Back to School Giveaway WBOY-TV | Clarksburg, WV
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14: Ideas for Q3 Spenders
	Slide 15: Q3 Seasonal Ideas
	Slide 16
	Slide 17
	Slide 18: Case Study Allentown Fair GRANDSTAND Sweepstakes Times News Media Group | Lehighton, PA
	Slide 19: Case Study Food Truck VIP Contest Asbury Park Press | Neptune, NJ
	Slide 20
	Slide 21: Case Study Free Trip Tuesday KTVI-TV | St. Louis, MO
	Slide 22
	Slide 23: Case Study Florida Hurricane Preparedness Sweepstakes Sarasota Herald-Tribune | Sarasota, FL
	Slide 24
	Slide 25: Case Study Goodwill Garage Sale Sweeps WQHK-FM | Ft. Wayne, IN
	Slide 26: Case Study 98 Degrees of Hot Sauce KFGE-FM | Lincoln, NE
	Slide 27
	Slide 28: Case Study BBQ Bracket Chattanooga Times Free Press | Chattanooga, TN
	Slide 29: Case Study Proudly Canadian, Proudly You Black Press
	Slide 30: Ideas for America's 250th
	Slide 31: Turnkeys for America's 250th
	Slide 32
	Slide 33: Case Study Women to Watch APG Media of Maryland/DC
	Slide 34
	Slide 35: Case Study Michigan College Guide Giveaway Detroit Free Press | Detroit, MI
	Slide 36: Case Study 41Days of Christmas in July: Back to School Edition WMGT-TV | Macon, GA
	Slide 37
	Slide 38: Pro Football Pick'em
	Slide 39: Two Games in One!
	Slide 40
	Slide 41
	Slide 42: A Multi-Media Package
	Slide 43: Case Study Pro Football Pick'em Sheridan Media | Clemont, WY 
	Slide 44
	Slide 45: Football Bundles
	Slide 46: Case Study Awards of Character USA TODAY 
	Slide 47: Case Study The Great Tailgate Showdown KNOX-FM | Grand Forks, ND
	Slide 48: Case Study Friday Night Flashback Trivia WGNO-TV | New Orleans, LA
	Slide 49: Sunday Night Matchups
	Slide 50
	Slide 51: Q3 Promotions Calendar
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56: Thank You!

