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NEXT - GEN BEST OF IDEAS

Scalable Revenue 
Programs You Can 
Implement Now
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Have 
Questions?
Ask in the GoToWebinar  
Panel during the webinar, 
and we will answer them 
at the end!

 



Used by more than 4,000 brands worldwideUsed by over 4,000  brands worldwide



Why Best Of 
Programs 

Matter

Most highly 
engaged 

program for 
local media

Celebrates 
local 

businesses

Builds 
audience 

loyalty

Generates 
advertiser 

demand



But there’s a missed 
opportunity... 
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The Missed Opportunity

Reduced 
Sales Staff

Untapped 
Revenue

Limited 
digital 
upsells

Many publishers rely on:

The results:

High
Engagement 

Basic 
Sponsorships



On average, only 

of businesses competing in 
Best Of are purchasing 

advertising
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Two Simple Revenue Upgrades

Scalable
Easy to 

replicate
Proven revenue 

engines

Self - Service 
eCommerce

Text - to -Vote



400 categories
6,000 businesses

2,000 finalists

  

2 sales reps



Self - Service eCommerce

Osteen Publishing Co. & Upland Second Street



61% 
of eCommerce packages sold were 

NEW customers
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$50,000 
NEW Best of revenue
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Text - to -Vote

Wick Communications & Upland Second Street



20% 
with text - to - vote

  

Grew ‘Best of’ revenue



17% 
total votes from text - to - vote
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  

25% 
increase in total votes YOY



Questions?
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Two Simple Revenue Upgrades

Scalable
Easy to 

replicate
Proven revenue 

engines

Self - Service 
eCommerce

Text - to -Vote
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Thank you!
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