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Themes to Target for Q1

National 
Sweepstakes

Seasonal Lead-
Gen

World Cup
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National Sweepstakes



• Included in your license!

• Prize provided by Second Street

• Generate revenue

• Database growth

• Capture zero party data

• Audience engagement

• Fully customizable! 

National Sweepstakes
$

$
$$

$

$ $

$



$5,000 National Sweepstakes
April 20, 2026 – May 19, 2026



This is YOUR contest to run with the perk of a 
national cash prize



The Value Proposition

Drive leads for ROI

Prizes bring big engagement

Measurable & Trackable

Targets core demographic

Customizable

Database growth

Capture audience data
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Real Estate

Financial

Healthcare

Home Services

Grocery

Insurance

Education

Advertisers to Target
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Case Study
Home Improvement Giveaway
WSHH-FM | Pittsburgh, PA

• Sponsor: Mr. Rooter

• 120+ promotions opt-ins

• Nearly 250 sponsor opt-ins

• Sponsor so happy they decided to sponsor the Q4 

national sweepstakes
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Case Study
Outdoor Makeover Sweepstakes
Sylvan Lake News | Sylvan Lake, AB

• Sponsor: Benjamin Moore

• Highlighted a specific Benjamin Moore product

• Lead-gen questions:

• Do you own or rent your home?

• Are you planning an exterior paint project this spring?

• How much do you use your outdoor living space?

• 175 sponsor leads

• Benjamin Moore sponsored all 4 national sweeps in 

2025

• Revenue: $3,500
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Get the Kit!



Q1
Jan 26 – Feb 24

$5,000 Sweepstakes $5,000 Sweepstakes $15,000 Sweepstakes$5,000 Sweepstakes

2026 National Sweepstakes
US and *Canadian Partners 

*Excludes Quebec

Q2
Apr 20 – May 19

Q3
Jul 27 – Aug 25

Q4
Nov 2 – Dec 8
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Seasonal Lead-Gen



Seasonal Lead-Gen

• Attracts and engages the advertiser's 
target audience

• Captures relevant data that will qualify 
leads

• The best lead-gen promotion types are:

o Sweepstakes

o Quizzes

o Photo Contests



The Value Proposition

Drive leads for ROI

Prizes bring big engagement

Measurable & Trackable

Targets core demographic

Customizable

Database growth

Capture audience data

$
$$

$

$ $

$



Ideas for Q2 Spenders

Healthcare

Event Venues

Restaurants

Higher Education

Home Services

Local Attractions

Travel/Hospitality

Bars/Spirit Shops

Grocery

Retail

Automotive

Finance/Mortgage

Real Estate Legal

Regional Sports Teams

TelecomUtilities
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Q2 Seasonal Ideas

Easter/Passover

Baseball Opening Day

Memorial Day

Cinco de Mayo

Earth Day

Mother's Day

Father's Day

Graduation

Teacher Appreciation DayNational Nurse's Month

Prom

Weddings

Juneteenth

Travel
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INCLUDE AN OPT-IN FOR YOUR 
SPONSOR!

(and lead-gen questions)



Case Study
Easter Sweepstakes
WDEF-TV | Dalton, GA

• Sponsor: Anakeesta Mountain Adventure Park

• Prize: 2 tickets to Anakeesta for 10 winners

• 150+ entries

• 107 Opt-ins

• Lead-gen questions

o Have you ever been to Anakeesta?

o Have you ever heard of Anakeesta?

• RECURRING sponsor

• Revenue: $1,500
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Case Study
My Deals Dream Wedding Era
Federated – South Bend | South Bend, IN

• Sponsor: Local photographer

• Timed in response to Taylor Swift engagement

o Used targeted outreach to women

• Utilized the quiz to:

o Gather data to help with upcoming bridal expo

o Promote the new My Deals blog page

o Target new demographic of young women
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Case Study
Class of 2024
My Horry News | Conway, SC

• Title Sponsor: Conway Medical Center

o Supporting sponsors provided sponsorship of each high school

• Print, digital, and social media promotion throughout the 

campaign

• Revenue: $9,700
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Case Study
Mother’s/Father’s Day Sweepstakes Series
WKTV-TV | Utica, NY

• Sweepstakes series

• 7 Mother’s Day Sweeps

• 5 Father’s Day Sweeps

• Different sponsor/prize each day

• Extra chances for social media follows

• Sponsor opt-ins

• Mother’s Day Series: 2,000+

• Father’s Day Series: 700+

• Revenue: $80K 

• $10K per contest 
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More Ideas

Hotel Emma Experience
MySanAntonio.com

Nurses Appreciation Awards
Citrus County Chronicle

$10K Wedding Reception 
Giveaway

Sauk Valley Media
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More Ideas

Father's Day Ticket Giveaway
Post and Courier

Illinois Valley Easter Ham 
Giveaway

Bureau County Register 

Celebrate Mom’s Month
Fort Wayne Newspapers 
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World Cup



2026 FIFA World Cup

• 2022 Finals: 26 million viewers

• Most viewed finals in US history

• 16.7m English speaking

• 9m Spanish speaking 

• US vs. England Match: Most watched match 

in US history with 20 million viewers

• Avg. viewership during tournament: 6.18 

million 
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2026 FIFA World Cup

• June 11 – July 19 

• 11 U.S. Host Cities:
$
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• Miami

• New York/New Jersey

• Philadelphia

• Seattle

• San Francisco

• Atlanta

• Boston

• Dallas

• Houston

• Kansas City

• Los Angeles



Huge event with national audience

Community involvement

Brand exposure

Lead generation

Database growth

List growth

Value Proposition for World Cup
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Diversify Your Revenue

Drive Database Growth

Produce Qualified Leads

Drive Consumer Revenue

Provide Demographic Data

Deliver Solutions w/ Measurable Results

World Cup Promotions Allow You To:
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Advertisers to Target

Specialty Healthcare

Financial

Automotive

Home Services

Grocery/Beverage

Insurance

Real Estate
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World Cup Ideas

$
$$

$

$ $

$



World Cup Turnkeys
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Your World Cup Promotions Plan

• Tournament Dates: June 11 – July 19

• Run three promotions 

• Sweepstakes

• Ticket giveaway, watch party package

• Photo Sweepstakes

• Biggest Fan Contest

• Quiz Sweepstakes

• World Cup Knowledge, what type of fan are you?

• What to include:

• Integrate w/ coverage to promote advertisers

• Local prizes

• Social media posts

• Promotional spots (On-air & Digital) 

• Invitation emails
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Your Q2 Plan



Q2 Promotions Calendar

Campaign Idea Q4 Revenue

Q2 $5K National Sweeps $5,000

Seasonal Lead-Gen Giveaway $6,000

World Cup Bundle (Sweeps, Photo Sweeps, Quiz) $15,000

TOTAL $26,000
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Resources



lab.secondstreet.com
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lab.secondstreet.com/playbooks/

Updated Sales Sheets!

See our updated sales 
sheets both for general 

promotions and top 
advertisers promotions, 
along with sample pitch 

decks!
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lab.secondstreet.com/playbooks/
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lab.secondstreet.com/playbooks/
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Send in your nominations for the
2025 Second Street Awards 

NOW!

https://secondstreet.secondstreetapp.com/Second-Street-
Awards-Nominations-2025/



Thank you!

Matt Hummert
Customer Success Manager 

mhummert@uplandsoftware.com

Kristen Wehe
Customer Success Manager 

kwehe@uplandsoftware.com
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