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Themes to Target for Q1

National Sweepstakes

Seasonal Lead-Gen

College Basketball



National Sweepstakes



Å Included in your license!

Å Prize provided by Second Street

Å Generate revenue

Å Database growth

Å Capture zero party data

Å Audience engagement

Å Fully customizable! 

National Sweepstakes



$5,000 National Sweepstakes
January 26, 2026 - February 24, 2026



This is YOUR contest to run with the perk of a 
national cash prize



The Value Proposition

Drive leads for ROI

Prizes bring big engagement

Measurable & Trackable

Targets core demographic

Customizable

Database growth

Capture audience data



Real Estate

Financial

Healthcare

Home Services

Grocery

Insurance

Education

Advertisers to Target



Case Study
Car Payments for a Year
Idaho State Journal | Pocatello, ID

Å Sponsor: Oral Surgery Specialists

Å Nearly 800 sponsor opt-ins

Å Went on to sponsor more national sweeps

Å Revenue: $205,000 across entire chain

o APG created an initiative for all markets to run national 

sweepstakes

o They saw huge revenue and several repeat sponsors



Case Study
Rev Up for Your Chance to Win 15K
Lakeland Media | Wilmar, MN

Å Sponsor: Local car dealership

Å Lead-gen questions:

o Are you planning on purchasing a car in the next 2 months? If so, 

would you like someone from Schwieters Chevrolet to contact 

you?

o 30+ real leads for sponsor

Å Revenue: $4,400



Get the Kit!



Q1
Jan 26 ς Feb 24

$5,000 Sweepstakes $5,000 Sweepstakes $15,000 Sweepstakes$5,000 Sweepstakes

2026NationalSweepstakes
US and *Canadian Partners 

*Excludes Quebec

Q2
Apr 20 ς May 19

Q3
Jul 27 ς Aug 25

Q4
Nov 2 ς Dec 8



Seasonal Lead-Gen



Seasonal Lead-Gen

ÅAttracts and engages the advertiser's 
target audience

ÅCaptures relevant data that will qualify 
leads

ÅThe best lead-gen promotion types are:

o Sweepstakes

o Quizzes

o Photo Contests



The Value Proposition

Drive leads for ROI

Prizes bring big engagement

Measurable & Trackable

Targets core demographic

Customizable

Database growth

Capture audience data



Ideas for Q1 Spenders

Healthcare JewelersRestaurants

Fitness

Home Services

Local Attractions

Travel/Hospitality Bars/Spirit Shops

Grocery

Specialty BoutiquesAutomotive



New Years

Heart Health

Valentine's Day

Black History Month/MLK Day

Mardi Gras

St. Patrick's Day

Spring Break

Seasonal Ideas



INCLUDE AN OPT-IN FOR YOUR 
SPONSOR!

(and lead-gen questions)



Case Study
New Year New Closet
WGN-TV| Chicago, IL

Å$5,000 Closet Makeover

ÅSponsor: Closets By Design

Å1,014 special offers from Closets By Design

ÅSold to existing advertiser

ÅRevenue: Additional $20K on top of current ad buy

National 
Sweepstakes!



Case Study
Southcoast Health 2025 Heart Healthy
The Standard Times| New Bedford, MA

ÅSponsor: Local Health Center

ÅPrize: $200 gift card

Å250+ entries

Å100+ sponsor opt-ins



Case Study
Valentine's Day Giveaway
WKTV-TV| Utica, NY

ÅSweepstakes two $50 Gift Cards

ÅSponsor: Local Wine & Liquor stores

Å685 sponsor opt-ins

ÅRevenue: $5,200



Case Study
Chattanooga Black History Quiz
Chattanooga Times Free Press| Chattanooga, TN

ÅPersonalized black history quiz to their area

o Highlighted key and prominent figures that impacted the city they 

all know and love today

ÅUsed for content and list growth

Å260+ new opt-ins for our various newsletters

o Newsletters are a vital part of overall business strategy



People's Choice Mardi Gras 
American Press| Lake Charles, LA

ÅMardi Gras Ballot

ÅIncluded category sponsors

Å5,000 nominations

Å186 new opt-ins for newspaper



Case Study
2025 Bergen County St. Patrick's Day Parade
NorthJersey.com| Little Falls, NJ

ÅSponsor: Local Pub

o 5 gift card winners

ÅPromoting local county parade

ÅAlso promoting their dining newsletter

o Used extra chances for signing up

ÅContest and emails linked to the live stream of the 

parade



Case Study
Recharge and Relax: Post-Spring Break Getaway
USA Today| New York, NY

ÅSponsor: DEL Brands

ÅPrizes: Family Prize Bundle

Å20,242 Entries

o 3,741 users

Å1,264 sponsor opt-ins

ÅLead Gen:  Have you been to Franklin, North 

Carolina?

ÅRevenue: $4,900

o Sponsor is now spending ~$65,000/yr on 

multiple promotions



College Basketball



College Basketball Bracket

ÅNational Contest
ÅPrediction bracket where players pick who 

they think will win in each matchup

ÅNational Prizes
ÅOverall 64 Team/16 Team/4 Team Brackets: 

$475 Visa gift card

ÅRound winners (6): $75 Visa gift card



Huge event with national audience

Community involvement

Brand exposure

Lead generation

Database growth

List growth

Value Proposition for College Basketball



Specialty Healthcare

Financial

Automotive

Home Services

Grocery/Beverage

Insurance

Real Estate

Advertisers to Target



A Multi -Media Package

ÅIntegrate Advertisers & Talent to promote
ÅAsk your sports team to become VIP pickers!

ÅLocal Prize options

ÅSocial Media Posts

ÅPromotional Spots (On-Air and Digital)

ÅInvitation Emails



Case Study
Pat's Picks
WGN-TV | Chicago, IL

Å Title sponsor: Hooters

Å Prize: $400 Hooters gift card

Å 2,622 participants

Å VIP ς Morning News Sports Anchor

Å Revenue: $15,000



EXPAND your reach &  GROW revenue 
with MORE basketball promotions



College Basketball Bundles

ÅCollege Basketball Bracket

ÅTicket giveaway

ÅQuizzes

ÅWhat Kind of College Hoops Fan Are You
ÅCollege-Hoops Last Four Trivia
ÅWhich Stadium Food Are You

ÅVoting Bracket

ÅSpecific to your audience interests

https://root.secondstreetapp.com/What-Kind-of-College-Hoops-Fan-Are-You/questions/265813?allow-full-viewport=true
https://root.secondstreetapp.com/What-Kind-of-College-Hoops-Fan-Are-You/questions/265813?allow-full-viewport=true
https://root.secondstreetapp.com/College-Hoops---Last-Four-Trivia-/questions/513386?allow-full-viewport=true
https://root.secondstreetapp.com/College-Hoops---Last-Four-Trivia-/questions/513386?allow-full-viewport=true
https://root.secondstreetapp.com/College-Hoops---Last-Four-Trivia-/questions/513386?allow-full-viewport=true
https://root.secondstreetapp.com/College-Hoops---Last-Four-Trivia-/questions/513386?allow-full-viewport=true
https://root.secondstreetapp.com/which-stadium-food-are-you/
https://root.secondstreetapp.com/which-stadium-food-are-you/


Basketball Ideas



Case Study
Piggly Wiggly Best of Basketball
AL.com

ÅSponsor: Piggly Wiggly

ÅPrize: QuietKat All-Terrain E-Bike

ÅRun during college basketball

Å~ 1,000 sponsor opt-ins

Å193 downloaded the Pig Bham app

Å363 liked The Pig Bham FB Page

Å337followed The Pig Bham on Instagram

ÅPiggly Wiggly is now a recurring advertiser 
due to the return they received

ÅRevenue: $5,000



Bracket Ideas



Case Study
Blizzard Treat Bracket Challenge
KFDX,KJTL & KJBO

ÅSponsor: Dairy Queen

ÅPrize: $100 Dairy Queen gift card

ÅBracket with 16 Blizzards

Å530 Users

Å211sponsor opt-ins

Å3,868 Votes

ÅRevenue: $3,000



Your Q1 Plan



Q1 Promotions Calendar

Campaign Idea Q4 Revenue

Q1 $5K National Sweeps $5,000

Seasonal Lead-Gen Giveaway $6,000

College Basketball Bracket $15,000

Custom Bracket $6,000

TOTAL $32,000



Resources



lab.secondstreet.com



lab.secondstreet.com/playbooks/



lab.secondstreet.com/playbooks/



lab.secondstreet.com/playbooks/


