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Welcome!

Amber Bowen
Senior Customer Support Analyst

secondstreet-support@uplandsoftware.com

Matt Hummert
Customer Success Manager 

mhummert@uplandsoftware.com



We want your 
questions!

This webinar will be dedicated 
mostly to the Q&A!

Ask in the GoToWebinar Panel



Agenda
• Best Practices

• Quick Feature Overview

• Q&A



The eCommerce Site



Why are we so excited about 
eCommerce?



The Challenge

Lots of prospects, not enough reps

200 categories x 10 businesses/category = 2,000 prospects

The Solution

Scale with self-serve ad buying



eCommerce gives every local 
business the opportunity to reach 

your audience



How?  



One-to-Many Outreach
• Pop-up ads on your site

• ROS ads on your site

• Ad in daily newsletter

• Ad in your Best Of newsletter

• QR codes on-air/in print

• Social media posts

• Email campaign 



One-to-Many Outreach

• If you don't have an email list of 

business owners, START BUILDING ONE 

NOW

• How to build your list: 

• Create content that attracts local business 

owners to your program

• Gated graphics, marketing tips, and/or media kit 

that include an opt-in on the form

• Opt-in widget on your business resource page

• Opt-in on the ballot registration form



One-to-Many Outreach

• Create a B2B email campaign

• Link to eCommerce page

• eCommerce site has a standalone URL



One-to-Many Outreach
• Campaign for each phase of your ballot

• Use strong sales language

• "Claim and Defend"

• Call-to-Action: "Are you Ready to Win?"

• Link to eCommerce site



Feature Overview



Connect with Stripe

• No additional license fee to use 

eCommerce with Second Street

• No charge to create a Stripe account

• Stripe takes 2.9% + 30 cents per 

successful charge for domestic cards

o $20 transaction = $0.88 Stripe fee + taxes



The eCommerce SiteClick here to get to 
the site

Browse packages 
and a la carte ad 

spaces for 
purchase



Checkout While checking out, your 
purchases are locked and 

can't be sold out while 
you're paying

View all selected 
products and make edits 

to your cart before 
purchasing

The cart will adjust if 
items become sold out 
while you’re browsing



Package Selling Tips
• Multi-media offering

• Advertising within the ballot

• Core media (print, on-air, etc.)

• Email

• Social

• Digital

• Itemize what is included in each package

• Link to PDF versions of your packages

• Put a QR code for your eCommerce site on your 

sales sheets



A la Carte Selling Tips
• Featured Listing Upgrade

• $149 per listing

• Entrant Ad

• Best Practice: Include it in the price of a featured listing 
upgrade – don't list a la carte

• Groups Page Ad:

• $999 for 2-3 inventory

• $2,000 for exclusivity

• Groups Ad

• $550 for 5 inventory

• Category Ad

• $245 for 5 inventory

• Category Interstitial

• $199 for large inventory 30+

• Best Practice: every 5-7 categories



Q&A



How do I get started?



Community



Should I sell packages or 

a la carte ads? 



Where can I view purchases advertisers 

make?



Can advertisers submit their own 

images/ads?



Coming Soon: 
Ballot Asset Portal



Resources



lab.secondstreet.com/playbooks/



lab.secondstreet.com



Community



Thank you!

Amber Bowen
Senior Customer Support Analyst

secondstreet-support@uplandsoftware.com

Matt Hummert
Customer Success Manager 

mhummert@uplandsoftware.com
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