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Welcome!

Matt Hummert Amber Bowen
Customer Success Manager Senior Customer Support Analyst
mhummert@uplandsoftware.com secondstreet-support@uplandsoftware.com




We want your
questions!

This webinar will be dedicated
mostly to the Q&A!

Ask in the GoToWebinar Panel




* Best Practices
* Quick Feature Overview
e QA




A All Groups

v Attractions and City Living
Best Apartment Complex

Best Attraction
Best Building
Best Daycare

Best Festival

Best Fundraising Event

Best Green Business
Best Neighborhood
Best Outdoor Event
Best Place of Worship
Best Place to Work
Best Preschool

Best Private School
Best Public School
Best Public Space

Rest Tour Comnany

Advertise on this ballot!

Nominate until 06/18/2025 @ 4:20 PM Central
Vote starting 06/18/2025 @ 4:21 PM Central

'E Group Ad $549.99
728 x90

Nominate until 07/31/2025 @ 12:00 PM Central
Voting starting 07/31/2025 @ 12:01 PM Central

Best Apartment Complex

SPONSORED BY

The eCommerce Site

Premium Package * $1,599.99

See more Vv

[ ADD TO CART l [ BUY NOW l

Most Popular

@ Deluxe Package * $999.99

[ ADD TO CART l [ BUY NOW l

. Basic Package * $799.99

[ ADD TO CART I [ BUY NOW

SPONSORED BY

' Groups Page Ad $999.99
Only 3 remaining | 600 x 200

Nominate until 07/31/2025 @ 12:00 PM Central
Voting starting 07/31/2025 @ 12:01 PM Central

'E Category Ad $249.99
728%90

Entrant 65
$99.99

SPONSORED BY

'V Category Interstitial Ad $199.99
728 % 90

Best Attraction




Why are we so excited about

eCommerce?




The Challenge

Lots of prospects, not enough reps

200 categories x 10 businesses/category = 2,000 prospects

The Solution

Scale with self-serve ad buying




eCommerce gives every local

business the opportunity to reach
your audience







One-to-Many Outreach

Pop-up ads on your site
ROS ads on your site
Ad in daily newsletter

Ad in your Best Of newsletter

QR codes on-air/in print

Social media posts

Email campaign

'BREAKING NEWS

VOL. 1, NOA THE - -PILOT MAY 19, 2025

BESTOF
THE PINES

=2 1S COMING SOON!
k SECURE YOUR EAREY BIRD RATES J

Claim Your Early Bird Rates Before They’re Gone!

Write-in nominations open Monday, June 2 - but act now to take
advantage of early bird discounts!

Starting June 2, readers will nominate their favorite Moore County
businesses across nearly 200 categories—from dining and
services to shopping, wellness, and more.

Why it matters: Only the top 8 nominees per category move on to
final voting in July. Winners and finalists will be featured in a
special print and online edition in late September.

Do | have to pay to compete? NO! It's completely free to appear
on the ballot. With more than 20,000 voters participating, many
businesses choose to boost their visibility through advertising on
the ballot, in The Pilot and on social media to stay top of mind.
We’'ll have lots of free promotional tools available for download
once the ballot opens on June 2.

DEADLINE to claim Your Early Bird Rates: Wednesday, May 21

Please note: Advertising enhances your business's exposure but is not
required and does not guarantee advancement to the final voting round
or placement in the Top 3.

View Best of the Pines advertising opportunities




One-to-Many Outreach

If you don't have an email list of
business owners, START BUILDING ONE
NOW

How to build your list:

* Create content that attracts local business
owners to your program

Gated graphics, marketing tips, and/or media kit
that include an opt-in on the form

Opt-in widget on your business resource page

Opt-in on the ballot registration form

AT

Is your business an A-List 2025 winner or finalist? Download these free social media graphics to promote your
achievement.

Email *

jfoley@uplandsoftware.com ]

Company name *

i Upland Second Street ]

_ (J I would like more information on how to get my business in front of nominators/voters for A-List 2025.
Download Graphics

Resources for Businesses

YOUR
SUPPORT!

SHOW YOUR 555 Stiouls

SUPPORT! 5™ i

&g

- us!
SHOW (7

Download A-List Graphics  A-List Marketing Tips Subscribe to A-List Emails

Download these free social media graphics and a Check out these tips to promote your business during Sign up to receive occasional emails with important A-
printable poster to promote your business during the the voting round. List info for local business owners.
voting round.



One-to-Many Outreach

* Create a B2B email campaign

* Link to eCommerce page

e eCommerce site has a standalone URL

{1

COMING SOON,.

Are you ready to claim your title in The Pilot's
2024 Best of the Pines awards?

Starting June 3, readers will once again nominate their favorite local
businesses across nearly 200 categories in The Pilot's annual Best of
the Pines reader's choice poll. Best of the Pines is a tribute to Moore
County's best -- from dining to services, shopping to arts, wellness to real
estate and beyond -- as voted on by our community.

As a local business, you'll want to earn lots of nominations in the Best of
the Pines nomination round in June. Only the top 8 nominees in each
category will advance to the final voting round in July, where readers will
vote for their favorites. The winners and top two finalists in each category
will be revealed in a special magazine inside The Pilot newspaper and
online in late September.

We offer Best of the Pines advertising packages which include business
logos on the ballot, social media feeds on the ballot page, ads in
The Pilot and more. Please note: Advertising gives businesses more
exposure, but is not required and does not guarantee advancement to
the final voting round or the Top 3.

Defend your title if you were a Best of the Pines winner in 2024, or
claim your title if you're striving to be honored in 2024!

Click the button below to learn how you can campaign for Best of the
Pines 2024.

View Best of the Pines advertising opportunities

For additional details or questions, please check out our FAQ page. If that doesn't
help, please reply to this email.
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One-to-Many Outreach

e Campaign for each phase of your ballot

N
2024+\

2 & _Ti E
o> E \ [fmgeesT oF THER B
TMOREY ~a ] |
. - N8 ® ) |

» Use strong sales language Best of the Best 2024

* "Claim and Defend" g
Best of the Best 2024

is here!

e Call-to-Action: "Are you Ready to Win?"

LAST CALL! Reserve your
Best of the Best 2024 Nomination Package NOW!

e Li n k tO e CO m m e rC e S i te Nomination Packages include multimedia marketing

elements to help you stay top of mind with your customers
as they are submitting their nominations.

New This Year
Individuals can submit ONE nomination per category, so
nominations are more important than ever!

Concrete, Fencing, Tree Service, Home Remodeling,
Antiques & Resale, and more!

Nomination sales deadline TODAY! Get one step
closer to claiming your title!

NOMINATION
PACKAGES




Feature Overview




Connect with Stripe

 No additional license fee to use
eCommerce with Second Street

* No charge to create a Stripe account

 Stripe takes 2.9% + 30 cents per
successful charge for domestic cards

o $20 transaction = $0.88 Stripe fee + taxes




Click here to get to

the <ite The eCommerce Site

Advertise on this ballot!

Premium Package * $1,599.99

N [ ADD TO CART I [ BUY NOW I
ee more v

Nominate until 06/18/2025 @ 4:20 PM Central
Vote starting 06/18/2025 @ 4:21 PM Central Most Popular

@ Deluxe Package * $999.99 [ ADD TO CART I [ BUY NOW I

. Basic Package * $799.99 [ ADD TO CART | [ BUY NOW

SPONSORED BY

E GroupAd $549.99 ' Groups Page Ad $999.99
728x 90 Only 3 remaining | 600 x 200
‘ Srowse package~ ;

and a la carte ad
Nominate until 07/31/2025 @ 12:00 PM Central
A All Groups V::;::Zt::;; 07/31/2025 @ 12:01 PM c::t:gl S p aces fO r Nominate until 07/31/2025 @ 12:00 PM Central

Voting starting 07/31/2025 @ 12:01 PM Central
Best Apartment Complex pU rChase

SPONSORED BY

v Attractions and City Living
Best Apartment Complex

Best Attraction

Best Building 'H Category Ad $249.99

Best Daycare 728 %90

Best Festival

Best Fundraising Event
Entrant 65
$99.99

Best Green Business
Best Neighborhood
Best Outdoor Event

Best Place of Worship SPONSORED BY

Best Place to Work
'V Category Interstitial Ad $199.99

728 % 90

Best Preschool

Best Private School

Best Public School

Best Public Space Best Attraction
Rest Tour Comnany




The cart will adjust if
items become sold out
while you’re browsing

Search a group, category, or entrant ~ Q

Checkout

. Your Cart

Platinum Package

See more v

Custom Package

$1,999.00

Category interstitial Ad

This adds your ad to the interstitial rotation,
appearing in any interstitial location on the ballot.

Category Interstitial Ad

Dining

Group Ad

$199.00

Best Fine Dining
In Dining

Category Ad

$150.00

S&P Steak
In Best Fine Dining

Featured Listing Upgrade

Subtotal: $2,546.00

View all selected
products and make edits

PROCEED TO CHECKOUT

to your cart before
purchasing

While checking out, your
purchases are locked and
can't be sold out while
you're paying

Contact Info

Email

Company Name

Payment

(5] Py,
Card Cash App Pay Amazon Pay

@ Secure, 1-click checkout with Link v

Card number

12341234 1234 1234 visa [ IS =

Expiration date Security code
MM/ YY cve =

Full name

Country or region

United States




Best of the Best Voting Packages

Your We are highlighting the best of the best. Our readers will vot: Edit Package
Logo their favorite businesses in our community to tell us who the
to see in win. To promote your business, we have created 3
Here promotional packages. Package Name
2 Premium Package
Audience Stats f I
Important Dates:

Nominations:
Nomination Round: Enter Dates Here

Voting Round: Enter Dates Here
Winners Announced: Enter Dates Here

Votes:
Users
Page Views:

Package Selling Tips

Price Inventary Limit
r1599,99 ] r‘lf]

Colar
W #2140

o . . Basic Package Deluxe Package Premium Pack
. Ivl u |t I - m e d I a Offe r I n g Campaign runs for 3 weeks Campaign runs for 3 weeks Campaign runs for 3w Description
Digital: Digital: Digital:
+ 1Categorysponsoradw/ |+ Up to 3 Category sponsor * 1Groups Page ad (B + 9 = & B I ™ A A A
. . . . link to Entrant Page ads w/ link to Entrant Page home page)
Ad Ve rt I SI n W I t h I n t h e b a I | Ot 1Featured Entrant ballot |+ Upto 3 Featured Entrant +  1Group sponsorshif
g listing ballot listings * 1Category Interstiti L.
Featured Entrant Page «  Featured Entrant Page +  Upto5 Category sp Digital
including: including: ads w/ link to Entrar
* Unique URL

Core media (print, on-air, etc.)

+ Vote in Other Categories

* Upto5 Featured En

-1 Groups Page ad (Ballot home page)

+ 728x90 Entrant Page Ad + Unique URL ballot listings
* Prevalent Vote/Share + 728x90 Entrant Page Ad +  Featured Entrant Pc
Buttons * Prevalent Vote/Share inducing: +1 Group sponsorship
+ Entrant Main Image/Video Buttons . Voteln Ot‘h Bk )
* Entrant Logo + Entrant Main Image/Video ors) Ay ategar -
A + Google Maps & Multiple + EntrantCoge * Unique URL -1 Category Interstitial ad
E I I I a I Locations * 728x90 Entrant Page A

Social

Digital
* Itemize what is included in each package
* Link to PDF versions of your packages

e Put a QR code for your eCommerce site on your

+ Entrant Page Image Gallery
+ Description, Phone #,

Website, Social Links

* 300x 250 ad on ballot page

w/ link to Entrant Page

YES, I'M INTERESTED
IN ADVERTISING

IN THE
WINNERS’ ROUND

INVESTMENT: $799

+ Google Maps & Multiple

Locations

* Entrant Page Image Gallery
+ Description, Phone #,

Website, Social Links

+ 300x 250 ad on ballot page
Print:

Quarter-page full color
"vote for us" ad that runs 3
times

INVESTMENT: $999

* Prevalent Vote/Share £
+ Entrant Main Image/Vi
+ Entrant Logo
* Google Maps & Multipl
Locations
+ Entrant Page Image G«
* Description, Phone #, V
Social Links
*  300x 250 ad on ballc
Print:
*  Half-page full color
for Us" ad that runs
Email:
* "Vote for Us" ad in Da
Headlines Newsletter
during voting round
Your logo on "Time to
email to our promotic
1x during voting rounc

INVESTMENT: $1

For more information, contact your Account Representative or call 000.000.0000

Custom Packages

Sell Name

-Up to 5 Category sponsor ads wj link to Entrant Page

-Up to 5 Featured Entrant ballot listings

-Featured Entrant Page inducing:

«Vote in Other Categories
+Unigue URL

+728x90 Entrant Page Ad
+Prevalent Vote/Share Buttons

«Entrant Main Image/Video

CANCEL SAVE

Price Inventory
sales sheets
i @D Premium Package $1,599.99 10
i @D Dpeluxe Package $999.99 50
i @D BasicPackage $799.99 250

+ PACKAGE



Featured Entrant Image Examples & Specs

‘ Entrant Page Ad

" Desktop: 600px x 200px/728px x 90px
Mobile: 320px x 50px

A la Carte Selling Tips

* Featured Listing Upgrade
* $149 per listing

Entrant Main
Image/Video

2560px x 1440px

Entrant Logo

400px x 400px

Entrant Ad

* Best Practice: Include it in the price of a featured listing
upgrade —don't list a la carte

Groups Page Ad:

e $999 for 2-3 inventory
* $2,000 for exclusivity

Groups Ad

Ballot Products @

Ad inventory is per ad placement, not total inventory

Y,
] ﬁ ot { Sell Ad Type Price Inventory Recommended Size
. _

. 5550 for 5 inventory @ Groupspagead [999.99 l [3 l [500 px |x|200 px
Category Ad @ crowpad |549.99 l ls l |72-3 px |x|90
e $245 fOF 5 inventory @ category ad l249.99 l [5 l l?zs px |x|90
Category Inte I‘Stitia| [ @) E’;tegor" Interstitial l199.99 l l3o l l?zs px |x|90
: $199 for Iarge Inventory 3O+ () Entrant Ad l99.00 l l1 l l?ZS px |% |90
* Best Practice: every 5-7 categories
« lFJepagtrt;r;: Listing






How do | get started?




Second Street: eCommerce
Updated 08/03/2025 10:56:53 PM by rroyce@uplandsoftware.com

¥ Favorite ™ PDF =4 Print X Email §@ Comment & Author Tools Copy To Clipboard

Resolution Summary

Provided details about the eCommerce feature within the Second Street Platform.

Answer

Overview

¢ How to Enable eCommerce in Second Street
e How to Enable eCommerce in Stripe
e Turtorial Videos

eCommerce Per Promotion Type

* Photo Contest

e Video Contest

¢ Community Gallery
Voting Ballot

e Nomination & Voting Ballot

Fulfilling Ballot eCommerce Sales with Stripe Reports

Community




Should I sell packages or

a la carte ads?




Where can | view purchases advertisers

make?




Can advertisers submit their own

images/ads?




Coming Soon:
Ballot Asset Portal ©

Upload your ballot assets
Supply your images and text required below

Upload your ballot assets Best Coffee Entrant Ad
Supply your images and text required below

Advertiser Name*

Best Coffee Entrant Ad Enter email

Banner Ad

Best Coffee Entrant Upgrade Web

BROWSE
728px x 90px

Top Coffees Category Ad Mobile (optional)

BROWSE
728px x 90px

I SUBMIT
Top Delicacies Group Ad -




Resources




L\

Ballot Best
Practices Guide

How to drive more revenue and engagement
with ‘Best Of' ballots

(@ second street

lab.secondstreet.com/playbooks/




Q Second Street LAB Product v Company v Newsletter Sign Up LOGIN LET'S TALK

Topics Case Studies Playbooks Webinars Success Training

How to Maximize Promotions Revenue
in the Back Half of the Year

LEARN MORE

lab.secondstreet.com




@ secondstreet | A 9 A 0 Assist

Hi Julie Foley! How can we help you
today?

Search for answers .
m— Find your answer

Home Knowledgebase

Back Type a question here...

Second Street: How to Enable eCommerce for Promotions  INTERNAL
Updated 02/06/2025 02:56:45 PM by abowen@uplandsoftware.com
¥ Favorite B PDF %4 Print X<Email $Comment & Author Tools . Copy To Clipboard

Environment

+ Second Street Reso urces
Resolution Summary
Provided details on how to setup eCommerce within a Second Street promotion. CO m m U n ity Z
Details Connect with the Upland
&2 NOTE: Stripe has its own support page and if you are experiencing any issues with your Stripe account or Checkout form, please visit https://s Com mu n|ty for SOl Utio ns tO
c . common errors and issues,
onnecting To Stripe .
ALK & P troubleshooting, FAQs, and more.
eys

Second Street has integrated with Stripe’s Checkout form to facilitate one-time payments in certain promotions. All you need to connect your for
keys. These keys can be found on your Stripe account dashboard, then Developers at the top, then API keys on the Developers page. It's possible
copy, and apply it in Second Street.

Community




Thank you!

Matt Hummert Amber Bowen
Customer Success Manager Senior Customer Support Analyst
mhummert@uplandsoftware.com secondstreet-support@uplandsoftware.com
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