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Welcome!

Julie Foley Walt Mutschler

Sr. Customer Success Manager Senior Product Manager
Upland Second Street
jfoley@uplandsoftware.com




Do you have
guestions?

Ask in the GoToWebinar Panel
during the webinar, and we will
answer them at the end!




* Feature Overview
* Connecting your Stripe account

* How to set-up eCommerce

* Reporting

* Best Practices
 Passive Revenue

e Structure of sales




Feature Overview




Introducing
Ballot eCommerce!

=i

SPONSORED BY

'E Group Ad $549.99

728 % 90

¥ Groups Page Ad $999.99
Only 3 remaining | 600 x 200

Nominate until 07/31/2025 @ 12:00 PM Central

AllG
A, AllGroups Voting starting 07/31/2025 @ 12:01 PM Central

v Attractions and City Living

Nominate until 07/31/2025 @ 12:00 PM Central Best Apartment Complex Best Apartment Complex

Voting starting 07/31/2025 @ 12:01 PM Central Best Attraction SPONSORED BY

Best Building ‘B Category Ad $249.99
Best Daycare 728 % 90

Best Festival

,-'/" ‘6‘\» 4 L W Best Fundraising Event
cand/Ent

Entrant 65
$99.99

Best Green Business
Best Neighborhood
Best Outdoor Event

Best Place of Worship SPONSORED BY

Best Place to Work
Y Category Interstitial Ad $199.99

728 % 90

Best Preschool

Best Private School

Best Public School

Best Public Space Best Attraction

Rest Tour Comnany




The eCommerce Site

Search a group, category, or entrant ~ Q

. Your Cart

Platinum Package

See more v

Custom Package $1,999.00

Category interstitial Ad
This adds your ad to the interstitial rotation,

appearing in any interstitial location on the ballot.

Category Interstitial Ad

Dining

Group Ad $199.00

Best Fine Dining
In Dining

Categaory Ad $150.00

S&P Steak
In Best Fine Dining

Featured Listing Upgrade

Subtotal: $2,546.00

PROCEED TO CHECKOUT

Contact Info

Email

Company Name

Payment

a Py

Cash App Pay Amazon Pay

@ Secure, 1-click checkout with Link v

Card number

12341234 1234 1234 visa [ IS =

Expiration date Security code

MM/ YY cve =

Full name

Country or region

United States




Connecting your Stripe Account
to Second Street




Stripe Fees
 No additional license fee to use eCommerce
with Second Street

* No charge to create a Stripe account

 Stripe takes 2.9% + 30 cents per successful
charge for domestic cards

o $20 transaction = $0.88 Stripe fee + taxes

stripe




Connect to Stripe

* Locate your API keys under Developer
Keys

Developers

Overview APl keys Webhooks Events Logs Apps

APl keys

Standard keys

Create a key that unlocks full API access, enabling extensive interaction with your account. Learn more

NAME TOKEN
Publishable key pk_test_

Secret key sk_test_

Restricted keys
Create a key with specific access limits and permissions for greater security. Learn more

NAME

Mo restricted keys




Connect to Stripe

e Within your Stripe business account,
create a Stripe Connect account

* This multi-step process requires
information about how you'll use your
account, business info, and identity

documentation *our Support team is here to
help

Products
Connect
Qverview
Connected accounts
Accounts to review
Tax forms
Treasury
Capital

Support cases
Payments
Billing
Reporting

<« More

&« W San Antonio Area Foundation Complete./  Payments Enabled Payouts Enabled

Profile

Activity
Profile
Settings Account information

Payments acct_
Payment methods Standard
Invoices

Subscriptions




Connect to Stripe

* Add your secret and publishable API
keys to organization settings

e Always check your promotion's payment
form is appearing before publishing it
for users or advertisers.

stripe

Stripe API keys can be located in your account under
Developers > APl Keys. Please check that your keys are not
restricted and the account is active.

G:) Account acct is connected. You can
now enable your eCommerce form during setup for
certain promaotions. Please ensure your account settings in
Stripe are current.

o




Setting up eCommerce for
Ballots




eCommerce Setup

* On the eCommerce step, allow
payments

eCommerce

° Do you want to allow business owners to purchase advertising opportunities on
the ballot?

NO PAYMENTS ALLOWED ‘ YES, ALLOW PAYMENT

Do you want to allow business owners to purchase advertising opportunities on
the ballot?

NO PAYMENTS ALLOWED ‘ YES, ALLOW PAYMENT

Stripe Account

(0 Account Configured

An eCommerce form has been enabled to allow a checkout process on your
site. Check that your form appears correctly before making your
eCommerce site available to advertisers.




Enable eCommerce

* Next, you'll see options to View Site and

Copy Link
eCommerce Site

¢ Th iS iS d ll n k to YOU r pU rCha se Site; to Use this link to preview the ballot purchase site. The site will update based on the

configuration choices you make below.

preview it - choices you make will
) VIEW SITE & COPY LINK

update the site

* Copy the link to use elsewhere




Enable eCommerce

* Sell ads as single phase / multiple

phases *Impacts Ads setup step

* Single phase: Ads are sold once and will
run the entire time after upload

* Multiple phases: Ads are sold for
nomination and/or voting phases and
only appear for that phase after upload

*eCommerce site doesn't sell winners phase

How do you want to sell ads?

@ sell as a single phase @©
(O sell as multiple phases ()

Single phase ADD TO CART

Multiple
phases ADD TO CART ~

____ Purchase for:

2t

Voting Phase O
I Only 1 remaining




Ads Setup

* Ads step will change based on how

you set up eCommerce

* You can use multiple phases even if

you're not using eCommerce

* You can set up

How would you like to set up your ads?

Set up as a single phase Set up as multiple phases

ol 2
Z | z .
2

b4

Ads appear on the ballot immediately after creation Ads can be assigned to specific ballot phases and
and remain present at all times. appear only when that phase is active.

ads for winners Preview (O

phase F |
Advanced Ads "\ X

< Advertiser(s) = Ballot Area = Placement

Banner ad Category Best Fine Dining

Preview (i)

o Advertiser(s) - Type = Ballot Area = Placement = Phase

A.dvanceq Ads

Banner ad Category Best Fine Dining Nomination




Ads Setup Success Tips

e
* Allows you to set up ads to +20251 NOMINATE US BEST
automatically switch at the C“o“’E EEA}P&PUGLSE’YBEHLEIE LVHING)

beginning of each phase

* Ad reporting is connected to each
phase

e Best practice: Change ads per phase

* |f you don’t change your ads phase to

phase, you can copy ads from one 9] Thanks for voting us
phase to another “~“ best Hair Extensions!




Ballot Products @)

Enable eCommerce

Ad inventory is per ad placement, not total inventory

e Ba”Ot PrOdUCtS a”OWS "a Ia Carte” Sell Ad Type Price Inventory Recommended Size

pu rChaSIng Groups Page Ad ‘ 999.99 ‘ | 3

 Sell ad spaces and featured listing

Group Ad

upgrades

* Set a price, inventory, and Category Ad

recommended size

Category Interstitial
Ad

* Inventory caps shut off sales for tha

Entrant Ad

product

@
@
@
@
@
@

Featured Listing
Upgrade




A la Carte Selling Tips

* Featured Listing Upgrade
e $149 per listing

Entrant Ad

* Best Practice: Include it in the price of a featured listing

upgrade —don't list a la carte

Groups Page Ad:
e S$999 for 2-3 inventory
* 52,000 for exclusivity

Groups Ad
e S550for 5 inventory

Category Ad
e S245 for 5 inventory

Category Interstitial
e S$199for large inventory 30+

* Best Practice: every 7 categories

Featured Entrant Image Examples & Specs

your health. erect]
Thank You! =

Entrant Page Ad

- Desktop: 600px x 200px/728px x 90px
Mobile: 320px x 50px

Entrant Main
Image/Video

2560px x 1440px

Entrant Logo

400px x 400px

Cherry Street Medical Center
Opim

Description

Since 1986, Cherry Street Medical Center has been continuously growing to meet the needs of their
growing number of patients. As a medical practice for ALL people, Cherry Street Medical Center is
pleased to offer a myriad of services on-site that are often outsourced at similar practices.

Additional Details

Entrant Page
Image Gallery

500px x 500px




Edit Package

Package Name

Enable ECOm merce Custom Packe | (Premium —

. Price Inventory Limit
r‘l 599.99 l r‘l 0

e Custom packages can be defined as sell

M 2140

anything *we do not collect shipping address i @

Description

”D + 1= @ B I ® A A &
* Set name, price, inventory, )

-1 Groups Page ad (Ballot home page)

. . . " Digital
description, and optional callout i

+1 Group sponsarship

’ Se I I Cu Sto m a n d ba | I Ot p rOd UCtS -1 Category Interstitial ad
togeth er -Up to 5 Category sponsor ads w/ link to Entrant Page

-Up to 5 Featured Entrant ballot listings
-Featured Entrant Page inducing:
-Vote in Other Categories
+Unique URL
+728x90 Entrant Page Ad
+Prevalent Vote/Share Buttons

«Entrant Main Image/Video

E
CANCEL SAVE




Custom Package
Selling Tips
e Multi-media offering
* Advertising within the ballot
Core media (print, on-air, etc.)
Email

Social
ROS ads

* |temize what is included in each package

* Link to PDF versions of your packages

e Put a QR code for your eCommerce site on
your sales sheets

Best of the Best Voting Packages

Your We are highlighting the best of the best. Our readers will vote for

Logo their fqvor}te businesses in our community to tell us who they want
to see in win. To promote your business, we have created 3

Here promotional packages.

Important Dates:

Audience Stats

Nominations:

Nomination Round: Enter Dates Here

Voting Round: Enter Dates Here
Winners Announced: Enter Dates Here

Basic Package

Campaign runs for 3 weeks

Digital:
1Category sponsor ad w/
link to Entrant Page
1Featured Entrant ballot
listing
Featured Entrant Page
including:
Unique URL
728x90 Entrant Page Ad
Prevalent Vote/Share
Buttons
Entrant Main Image/Video
Entrant Logo
Google Maps & Multiple
Locations
Entrant Page Image Gallery
Description, Phone #,
Website, Social Links

300x 250 ad on ballot page
w/ link to Entrant Page

YES, I'M INTERESTED
IN ADVERTISING

IN THE

WINNERS' ROUND

INVESTMENT: $799

Votes:
Users

Page Views:

Deluxe Package

Campaign runs for 3 weeks

Digital:
+ Upto 3 Category sponsor
ads w/ link to Entrant Page
Up to 3 Featured Entrant
ballot listings
Featured Entrant Page
including:
Vote in Other Categories
Unigue URL
728x90 Entrant Page Ad
Prevalent Vote/Share
Buttons
Entrant Main Image/Video
Entrant Logo
Google Maps & Multiple
Locations
Entrant Page Image Gallery
Description, Phone #,
Website, Social Links

* 300x 250 ad on ballot page

Print:

*  Quarter-page full color
"vote for us" ad that runs 3
times

INVESTMENT: $999

Premium Package
Campaign runs for 3 weeks

Digital:

*  1Groups Page ad (Ballot
home page)
1 Group sponsorship
1Category Interstitial ad
Up to 5§ Category sponsor
ads w/ link to Entrant Page
Up to 5 Featured Entrant
ballot listings
Featured Entrant Page
inducing:
Vote in Other Categories
Unique URL
728x90 Entrant Page Ad
Prevalent Vote/Share Buttons
Entrant Main Image/Video
Entrant Logo
Google Maps & Multiple
Locations
Entrant Page Image Gallery
Description, Phone #, Website,
Social Links

+ 300x 250 ad on ballot page

Print:

*  Half-page full color "Vote

for Us" ad that runs 3 times

Email:

* "Vote for Us" ad in Daily
Headlines Newsletter 1x
during voting round
Your logo on "Time to Vote"
email to our promotional list
1x during voting round

INVESTMENT: $1,599

For more information, contact your Account Representative or call 000.000.0000




Additional Details

+ T = @

Enable eCommerce

Purchasing Guidelines

e Use Additional Details to include

Featured listings and entrant ads may only be purchased by a representative

pertinent info you want advertisers of that business.

All ad spaces are limited to one (1) purchase per ad space per advertiser.
to kn OoW. Purchases that violate these guidelines will be refunded and assets will not
be collected.

e Dates, asset submission Dates
req Ui rements p urc h ase ru |es an d The Nomination round is 06/02/25 - 06/23/25 and will determine the Top 5
’

businesses in each category.

restrictions, Terms & Conditions link . . .
The Top 5, Vote for Me round is 08/09/25 - 08/23/25. Businesses with the most

nominations from the previous round advance to the Top 5, Vote for Me round.

A special section will be published in November 2025 in print and online. The special
section will remain online throughout the year. All winners and finalist nominees will
have an opportunity to purchase advertising within the publication.

Ask us about a high resolution "Nominate Us" and " Vote for Me" logos you can
use in your marketing.




eCommerce site call to action @

— Banner Text

Enable ecommerce Are you a business owner?

— Button Text

* eCommerce site CTA appears on Advertise on this ballot!

— Button Color

the user-facing site and is built Wass |
into the ballot

Live Ballot

* You can still set up your own CTA
in the designer _

Nominate until 06/18/2025 @ 4:20 PM Central
Vote starting 06/18/2025 @ 4:21 PM Central




eCommerce Site




eCommerce Site

* Greeted by a welcome modal

Welcome to the eCommerce site for

Best of Smithville 2025

You can purchase available ad spaces and entrant upgrades individually or
use the cart to buy a bundle of products. You may also purchase special
packages, if available.

Start Shopping




eCommerce Site

* Top of site showcases custom

packages, if any

* These packages follow user
across all ballot pages

* Expand for more info

Premium Package ¢ $1,599.99

See more Vv

ADD TO CART ‘ ‘ BUY NOW ‘

Premium Package ¢ $1,599.99

See less ~
Digital
+1 Groups Page ad (Ballot home page)
+1 Group sponsorship
+1 Category Interstitial ad
+*Up to 5 Category sponsor ads w/ link to Entrant Page
*Up to 5 Featured Entrant ballot listings
*Featured Entrant Page inducing:

«Vote in Other Categories

*Unigue URL

+728x90 Entrant Page Ad

*Prevalent Vote/Share Buttons

*Entrant Main Image/Video

*Entrant Logo

*Google Maps & Multiple Locations

*Entrant Page Image Gallery Description, Phone
+300x250 ad on ballot page
Print
*Half-page full color "Vote for Us" ad that runs 3 times
Email
+"Vote for Us" ad in Daily Headlines Newsletter 1x during voting round

+ Your logo on "Time to Vote" email to our promotional list 1x during voting round

ADD TO CART BUY NOW




Sales Package Best Practices

e Craft 3 tiers of packages
e Keep it simple

* Include opt-ins for following
phases

* Include title sponsorship

Best of the Best Title Sponsorship

Your
Logo
Here

Important Dates:

Nomination Round: Enter Dates Here

We are highlighting the best of the best. Our readers will nominate
their favorite businesses in our community and the vote for they
businesses they'd like to see win. Use this package with exclusive
advertising opportunities to promote your business.

Audience Stats
Nominations:

Voting Round: Enter Dates Here Votes:
Winners Announced: Enter Dates Here Users

Digital:

Page Views:

Leaderboard ad on Best Of landing page
Logo on all Best Of promotional ads

Up to 3 Group sponsor ads

Up to 10 Category sponsor ads

1 Exclusive Groups Page ad

2 Category Interstitial ads

Unlimited Featured Entrants

Print:

* Full page full color "nominate us”, “vote for us”, and “thanks for voting” ads
that run XXXX times

+ Logo on front page of special edition/section

Banner ads in all newsletters sent during nomination, voting, and winners’

rounds

Special offer or custom message in all Thank You emails
Your logo on all Invitation Emails sent during nomination, voting, and

winners’ rounds
Event (optional)

* Logo on photo backdrop banner (step and repeat)
+ Two-minute recognition speech at introduction of event
+ Logo on event signage

INVESTMENT: $20,000
Value: $30,000

For more information, contact your Account Representative or call 000.000.0000

Digital:

Best of the Best Voting Packages

Your
Logo

Here promotional packages.

Important Dates:

Nomination Round: Enter Dates Here
Voting Round: Enter Dates Here
Winners Announced: Enter Dates Here

Basic Package

Campaign runs for 3 weeks

1Category sponsor ad w/
link to Entrant Page
1Featured Entrant ballot
listing
Featured Entrant Page
including:

* Unique URL

+ 728x90 Entrant Page Ad
Prevalent Vote/Share
Buttons
Entrant Main Image/Video
Entrant Logo

* Google Maps & Multiple

Locations

- Entrant Page Image Gallery

Description, Phone #,
Website, Social Links
300x 250 ad on ballot page
w/ link to Entrant Page

YES, I'M INTERESTED
IN ADVERTISING

IN THE

WINNERS’ ROUND

INVESTMENT: $799

Digital:

We are highlighting the best of the best. Our readers will vote for
their favorite businesses in our community to tell us who they want
to see in win. To promote your business, we have created 3

Audience Stats
Nominations:

Votes:
Users

Page Views:

Deluxe Package

Campaign runs for 3 weeks

Up to 3 Category sponsor
ads w/ link to Entrant Page
Up to 3 Featured Entrant
ballot listings

Featured Entrant Page
including:

+ Votein Other Categories
* Unique URL

728x90 Entrant Page Ad
Prevalent Vote/Share
Buttons

Entrant Main Image/Video
Entrant Logo

Google Maps & Multiple
Locations

Entrant Page Image Gallery
Description, Phone #,
Website, Social Links

* 300x 250 ad on ballot page
Print:

Quarter-page full color
"vote for us" ad that runs 3
times

INVESTMENT: $999

Digital:

Pri

Premium Package

Campaign runs for 3 weeks

1Groups Page ad (Ballot
home page)

1Group sponsorship
1Category Interstitial ad
Up to § Category sponsor
ads w/ link to Entrant Page
Up to 5§ Featured Entrant
ballot listings

Featured Entrant Page
inducing:

Vote in Other Categories
Unique URL

728x90 Entrant Page Ad
Prevalent Vote/Share Buttons
Entrant Main Image/Video
Entrant Logo

Google Maps & Multiple
Locations

Entrant Page Image Gallery
Description, Phone #, Website,
Social Links

300x 250 ad on ballot page
int:

Half-page full color "Vote
for Us" ad that runs 3 times

Email:

"Vote for Us" ad in Daily
Headlines Newsletter 1x
during voting round

Your logo on "Time to Vote"
email to our promotional list
1x during voting round

INVESTMENT: $1,599

For more information, contact your Account Representative or call 000.000.0000




SPONSORED BY

eCommerce Site

* Ad spaces for sale appear on ' Groups Page Ad $999.99

Only 3 remaining | 600 x 200

the eCommerce site where

you have enabled them

Nominate until 07/31/2025 @ 12:00 PM Central
Voting starting 07/31/2025 @ 12:01 PM Central

}n—...
o ’ 1
ttractions ancdiGItVARIVINS: |
1 ‘ o

) -




eCommerce Site

* Hover over ads and listings for

purchase options

* Only approved entrant listings are
visible for upgrade

* Can only upgrade to a featured entrant

once

S5PONSORED BY

Y Category Ad $249.99
728 %90

ADD TO CART BUY NOW

Entrant 65
$99.99

Entrant 65
$£99.99

ADDED UPGRADE




eCommerce Site

* Price, low inventory, and
recommended size are
displayed

* Success Tip: Utilize call-outs
to drive sales
* Most Popular
e Best Value

e Early Bird Special

Search a group, category, or entrant ~ Q

Ultra Marketing Package * $1,999.00 o0y = remaining

< _ l ADDED l ‘ BUY NOW l
ee more

Gold Marketing Package * $1,599.00 only 3 remaining

s = { ADD TO CART l ‘ BUY NOW ‘
ee more

. 1800

1800 Chophouse 728 x 90
) o Entrant Ad .
In Best Fine Dining Only 1 remaining

1800 Chophouse

_ o Featured Listing Upgrade Only 1 remaining
In Best Fine Dining

You might be interested in

Best Fine Dining

o Category Ad
In Dining

700 x 200
Dining Group Ad o
* Only 2 remaining




- japd

Best Japanese
In Eating and Drinking

eCommerce Site

Category Ad 728 % 90

e Search feature "brings products td

you" for fast browsing :
1800
* "You might be interested in" offers
. 1800 Chophouse 728 %90
upsell opportunity Entrant Ad

In Best Fine Dining Only 1 remaining

1800 Chophouse

_ o Featured Listing Upgrade Only 1 remaining
In Best Fine Dining

You might be interested in

Best Fine Dining

o Category Ad F28x 90
In Dining

700 % 200

Dining Group Ad o
Only 2 remaining




-
Best Japanese

e co m m e rce S ite In Eating and Drinking Category Ad 728x90 Premium Package .

$1,599.99

e Search page showcases custom |

l BUY NOW

packages

See more Vv

e Category interstitial and groups page

Deluxe Package *
. . $999.99
ads are also present, if available

l ADD TO CART

l BUY NOW

-

Basic Package *
$799.99

l ADD TO CART

l BUY NOW

Category Interstitial
Ad ¢ $199.99

This adds your ad to the interstitial
rotation, appearing in any interstitial
location on the ballot




Search a group, category, or entrant ~ Q

eCommerce Site

* Cart keeps track of what you added,

. Your Cart

Platinum Package

in the order you added

Custom Package $1,999.00
See more v

Category interstitial Ad

This adds your ad to the interstitial rotation, Category Interstitial Ad
appearing in any interstitial location on the ballot.

Dining Group Ad $199.00

Best Fine Dining

In Dining Category Ad $150.00

S&P Steak

) L Featured Listing Upgrade
In Best Fine Dining

5 items Subtotal: $2,546.00

PROCEED TO CHECKOUT




eCommerce Site

+ Ifinventory sells out while E X

brOWS|ng, the Ca rt notlfles you Of [ A\ Sold out items have been removed from your cart

s Groups Page Ad: Groups Page Ad

. Your Cart

Premium Package

sell out and prevents overselling

See more v Custom Package $1,599.99

Subtotal: $1,599.99

PROCEED TO CHECKOUT




eCommerce Site

* Checkout collects advertiser's email,
phone, and company name, in
addition to payment information

* All transaction data will be held by
Stripe

* After initiating checkout, your
purchases are locked and can't be
sold out while you're paying

Contact Info

Email

Enter email

Phone Number

Enter number

Company Name

Enter company name

Payment

pay.

o

Amazon Pay

@ Secure, 1-click checkout with Link
Card Number

1234 1234 1234 1234 visa (D IS -~

Expiration Date Security Code

MM / YY =

Full Name

Country Or Region




Marketing




How do they get to the site?

e Call to action text and button on

e eCommerce site has a

Nominate until 06/18/2025 @ 4:20 PM Central

Sta N da |O ne U R L Vote starting 06/18/2025 @ 4:21 PM Central

 Site will be live immediately —
you do not have to wait until
your ballot opens

* How else can you drive business
owners to your eCommerce site?




Getting the Word Out
On the Ballot page

® GFOUpS Page Ad Best Of Ballot

Tell us your favorite people, places, and things around town!

 Ads at the top or right rail of the )

Vote starting 08/25/2025 @ 9:00 AM Eastern
SPONSORED BY

ballot page

* Use the new promotions designer to

create an ad space in your ballot

Wi \ )/. RS . AN
. .' e & % i
Health & Fitnéss \/




Getting the Word Out
On the Ballot page

* Create Category Interstitial ads linking
to ecommerce site

* Include an eCommerce link on your
ballot FAQ page

"'Ma’ije Votmg-Easuer & Faster for Your CuStufqgr?"—

Nommatczd

HERE

g

VaKENOTINg; :..JJJ er & e O Y OURGCUSTOMEYS

NQJ\/—” [ﬂ r*)) %f%
USSR ANCEDA:

a1l 28

Enhanced Listings;$9/9) S

oar:‘::hoesme * Photo
* Business Summary
Phone Number
Website

* Facebook Link * Special Listing Page

* Twitter Handle + QR Code
* Instagram Handle ¢ Custom Short URL

* YouTube Link m %




Getting the Word Out
Outside of the Ballot

B2B email campaign
Pop-up ad on your site
ROS ads on your site

Ad in daily newsletter

Ad in your Best Of newsletter

QR codes on-air/in print

Social media posts

'BREAKING NEWS

VOL. 11, NOA1 THE _PiLOT MAY 19, 2025

BEST OF
2> THE PINES

wirie IS COMING SOON!!

- SECURE YOUR EARLY BIRD RATES 4

Claim Your Early Bird Rates Before They’re Gone!

Write-in nominations open Monday, June 2 - but act now to take
advantage of early bird discounts!

Starting June 2, readers will nominate their favorite Moore County
businesses across nearly 200 categories—from dining and
services to shopping, wellness, and more.

Why it matters: Only the top 8 nominees per category move on to
final voting in July. Winners and finalists will be featured in a
special print and online edition in late September.

Do | have to pay to compete? NO! It's completely free to appear
on the ballot. With more than 20,000 voters participating, many
businesses choose to boost their visibility through advertising on
the ballot, in The Pilot and on social media to stay top of mind.
We'll have lots of free promotional tools available for download
once the ballot opens on June 2.

DEADLINE to claim Your Early Bird Rates: Wednesday, May 21

Please note: Advertising enhances your business's exposure but is not
required and does not guarantee advancement to the final voting round
or placement in the Top 3.

View Best of the Pines advertising opportunities

sBaldwin

To be more seen by voters, become a Featured Entrant and see
your nomination listing expanded on the contest site. Click here to
purchase your Featured Entrant now!

Alan Ryals Wealth Manager/

Hometown Contractors, Inc.
Co Founder RFG Advisory

@ Hometown
Contractors, Inc.

Emerald Homes LLC

AN
g@:ﬂ@-@ﬁl
Bigger. Better.

Bz




Getting the Word Out

Build your email list

* |f you don't have an email list of
business owners, START BUILDING ONE

NOW

* Gate graphics/marketing tips and include your

opt-in on the form
e Opt-in widget on your business resource page

* Opt-in on the ballot registration form

AliT

Is your business an A-List 2025 winner or finalist? Download these free social media graphics to promote your
achievement.

Email *

jfoley@uplandsoftware.com

Company name *

[ Upland Second Street

[ I would like more information on how to get my business in front of nominators/voters for A-List 2025.

Download Graphics

Resources for Businesses

The A-List nomination round beging on Fedrusry 191
H

=" “ “

A-List Marketing Tips

Check out these tips to promote your business during

Subscribe to A-List Emails

Sign up to receive occasional emails with important A-

Download A-List Graphics

Download these free social media graphics and a

printable poster to promote your business during the the voting round. List info for local business owners.

voting round.







Reporting

 Stripe has all transaction data
* Transactions page > Export

* Choose a date range and custom

columns

Transactions

Collected fees Transfers

Payments

¢ Recommendation

Easily confirm a customer's identity if you notice suspicious activi

All
694

Succeeded
659

(¥ Date and time

® Amount

(® Currency (¥ Status

(® Payment method

Export payments

Time zone
o CDT (UTC-05:00)

Date range
Today
Current month
© Last 7 days
Last 4 weeks
Last month
All

Custom

-

Custom e

Columns

uTcC

Jun 27

Jun 1=Jun 27
Jun 21-Jun 27
May 31-Jun 27

May 1-May 31

l! Analyze

I Stripe Identity X

Refunded
0

Disputed
0

(® More filters

Uncaptured

\ 0
[ Export @ Edit columns




@ PAYMENT DETAILS

ID Fee

Re pO rting Created date (UTC) Is Link

Amount Link Funding

* Not all columns are useful - select the rount Refunded ode

ones ShOWﬂ here Currency Paymentintent ID
Captured Payment Source Type

 Additional "metadata" columns will Converted Amount Refunded date (UTC)

Converted Amount Refunded Statement Descriptor

automatically be included

Converted Currency Status
Decline Reason Seller Message

Description Taxes On Fee

@ CHECKOUT SUMMARY @ CUSTOMER DETAILS

Checkout Session ID Checkout Custom Field 3 Value Customer ID Shipping Address Line2
Checkout Custom Field 1 Key Checkout Line ltem Summary Customer Description Shipping Address City
Checkout Custom Field 1 Value Checkout Promotional Consent Customer Email Shipping Address State
Checkout Custom Field 2 Key Checkout Terms of Service Consent Customer Phone Shipping Address Country
Checkout Custom Field 2 Value Client Reference 1D Shipping Name Shipping Address Postal Code
Checkout Custom Field 3 Key Shipping Address Line1




Payments Mobile push

Reporting

Disputes
Receive a notification if a payment is disputed by a customer and for dispute

* Success Tip! Set up notification

Failed payments

e m a i I S W it h i n St ri p e Receive a notification for every failed payment.

Fraudulent payments
Receive a notification if Radar detects a fraudulent payment on your account.

Invoice issues
Receive notifications about invoice processing issues, such as incorrect
payment amounts or missing information.

Issuing disputes
Receive notifications about your Issuing disputes.

PayPal transactions
Receive a notification about PayPal transaction issues.

Payment method onboarding
Receive notifications about payment method onboarding.

Payment reviews
Receive a notification if a payment is marked as elevated risk by Stripe or a
custom rule.

Successful payments —_—r

Receive a notification for every successful payment.




Reporting

* Use the downloaded report for fulfillment
* Create date tells you when the transaction occurred

e Description tells you for what ballot and organization
Ballot products for "ballot name" - "organization

name"

Created date (UTC) Amount Description

ch_3RdqG5JU7VLptXmqlgyzFStD 6/25/25 10:08 2 Ballot products for Best of Smithville - Smithville Courier




Reporting

e Customer Email, Customer Phone, and
Company Name (metadata) provide
contact details and who purchased

Company Name (metadata)

FlowersR Us

Customer Email Customer Phone

test@gmail.com

123456789




Reporting

* Checkout Line Item Summary tells you
which products were purchased

Checkout Line ltem Summary

Custom Package (1); Groups Page Ad (1)




Reporting

e Purchased Product (metadata) columns tell you
specifically what was bought

Purchased Product 4 (metadata) Purchased Product 3 (metadata) Purchased Product 2 (metadata) Purchased Product 1 (metadata)

"type": "Category Ad",
“type": "Featured Listing Upgrade", "price": 32.22,
"price™ 12, "id": 301066,
"id": "4345441", "category name": {
"entrant name": "FARMBloomington", "Photographer/Videographer (Person's Name "type": "Groups Page Ad", "type": "Custom Package",
"category name": "Sub/Deli/Sandwich Shop", and Company Name)", "price": 1, "price": 1,
"group name": "Dining" "group name": "Services - People" "name": "Groups Page Ad" "name": "gold"

} }




Coming Soon... (4]

Upload your ballot assets
* Ballot Asset Portal! o

Supply your images and text required below

* Advertisers can submit image and Best Coffee curantd A
text assets for self-serve
fulfilment

Advertiser Name*

Enter email

Upload your ballot assets

SUCCESS Tip ! Sca I e y0u r fu If'l me nt Supply your images and text required below Banner Ad

efforts by allowing a |a carte asset Web srowse
. Best Coffee Entrant Ad

collection to be handled by the

S ite Mobile (optional)

Best Coffee Entrant Upgrade 728px x 90pX BROWSE

SUBMIT
Top Coffees Category Ad -

Top Delicacies Group Ad







@ second Street \\\‘!,//

Ballot eCommerce
Office Hours

Tuesday, August 12t
12pm CST | 1pm EST

Save Your Seat!

Have some follow-up questions after
checking out the feature? We're
hosting an Office Hours next week!

Q https://info.uplandsoftware.com/ballot-ecommerce-office-hours.html




Resources




L\

Ballot Best
Practices Guide

How to drive more revenue and engagement
with ‘Best Of' ballots

(@ second street

lab.secondstreet.com/playbooks/




Q Second Street LAB Product v Company v Newsletter Sign Up LOGIN LET'S TALK

Topics Case Studies Playbooks Webinars Success Training

How to Maximize Promotions Revenue
in the Back Half of the Year

LEARN MORE

lab.secondstreet.com




@ secondstreet | A 9 A 0 Assist

Hi Julie Foley! How can we help you
today?

Search for answers .
m— Find your answer

Home Knowledgebase

Back Type a question here...

Second Street: How to Enable eCommerce for Promotions  INTERNAL
Updated 02/06/2025 02:56:45 PM by abowen@uplandsoftware.com
¥ Favorite B PDF %4 Print X<Email $Comment & Author Tools . Copy To Clipboard

Environment

+ Second Street Reso urces
Resolution Summary
Provided details on how to setup eCommerce within a Second Street promotion. CO m m U n ity Z
Details Connect with the Upland
&2 NOTE: Stripe has its own support page and if you are experiencing any issues with your Stripe account or Checkout form, please visit https://s Com mu n|ty for SOl Utio ns tO
c . common errors and issues,
onnecting To Stripe .
ALK & P troubleshooting, FAQs, and more.
eys

Second Street has integrated with Stripe’s Checkout form to facilitate one-time payments in certain promotions. All you need to connect your for
keys. These keys can be found on your Stripe account dashboard, then Developers at the top, then API keys on the Developers page. It's possible
copy, and apply it in Second Street.

Community




3ldeas to Increase Your Revenue This October

This October, find revenue success by targeting the right advertisers with Halloween and
autumn contests and interactive content

30 Promotion Ideas in
30 Minutes to Drive
Major Success

Thursday, September 19, 2024
12pm CST | 1pm EST

30in30

Join us for our 15th annual 30in30! We've pulled together dozens of ideas to help you
achieve your goals for the rest of 2024, 2025, and beyond. We'll help you create a plan to
increase your revenue, grow your database, develop a deeper level of audience
engagement, or a combination of all three!

Sign Up Now

17 Thrilling Halloween Promotion Ideas

These 17 Halloween promotions drove scary amounts of engagement for media
companies and sponsors

Check it Out

Sign up for the Lab Newsletter!




Thank You!

Julie Foley Walt Mutschlar

Sr. Customer Success Manager Senior Product Manager
jfoley@uplandsoftware.com
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