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Welcome!

Liz Huff
Sr. Director of Customer Success

Upland Second Street
lhuff@uplandsoftware.com

Matt Hummert
Customer Success Manager 

Upland Second Street
mhummert@uplandsoftware.com



Send in your 
questions!

Ask in the GoToWebinar Panel 
during the webinar, and we will 
answer them at the end!



Focus for Q1 2025



Lead-Gen Sweepstakes



The Value Proposition for
Lead-Gen Sweepstakes

Drive leads for ROI

Prizes bring big engagement

Measurable & Trackable

Targets core demographic

Customizable

Database growth

Capture audience data



Real Estate

Financial

Healthcare

Home Services

Grocery

Insurance

Education

Advertisers That Value Leads



By the Numbers

Example:

Financial Industry

Lead conversion rate: 3%
Average sale amount: $2,000

Number of leads gained from promotion: 200

200 x 3% = 6
6 x $2,000 = $10,000

$10,000 ROI from ONE promotion!



Case Study
15K Payday
KZPK-FM

• Ran during the holiday season to promote client’s 

holiday décor

• 700+ opt-ins

• Audience data gathered

• Voted Minnesota’s “Best Place to Buy a Gift”, have you 

shopped at Modern Barnyard since the 12,000 Square Foot 

renovation?

• Client so happy, they purchased more promotion 

opportunities for the spring

• Revenue: $5,000



Case Study
Wild Fork $5,000 Sizzlin' Sweepstakes
WGN Radio

• Sponsor looking for exposure during expansion in the 

area

• 380+ sponsor opt-ins

• Audience data for sponsor marketing in a new region

• What Wild Fork offerings interest you most?

• How do you prefer to shop for foods?

• Revenue: $10,000 in new business



What is a lead-gen sweepstakes that 
runs 4 times a year?



National Sweepstakes!!!



This is YOUR contest to run with the 
perk of a national cash prize



The #1 thing you should be running in 
2025



Case Study
Free Rent or Mortgage for a Year
Skagit Publishing

• Sponsor from previous year decided to sponsor again

• Sponsor looking for qualified leads and social media 

audience growth

• Used extra chances to increase engagement

• 200 leads

• Are you in the market for a new home this year?

• Are you a business owner seeking financing?

• Are you interested in CD rates and other savings options?

• Revenue: $2,000



2025 National Sweepstakes

Q1

$5,000 Sweepstakes

January 27, 2025 – 
February 25, 2025

Q2

$5,000 Sweepstakes

April 21, 2025 – 
May 20, 2025

Q3

$5,000 Sweepstakes

July 28, 2025 – August 
26, 2025

Q4

$15,000 Sweepstakes

November 3, 2025 – 
December 9, 2025



Get the Kit!



College Basketball



The Value Proposition for 
College Basketball

Huge event with nation-wide audience

Community involvement

Brand exposure

Lead generation

Database growth

List growth



Specialty Healthcare

Financial

Automotive

Home Services

Grocery/Beverage

Insurance

Real Estate

Advertisers That Value Brand Awareness



College Basketball Bracket

• MONTH LONG opportunity

• Dates:

▪ Selection Sunday Mar 16th

▪ 1st Round Mar 20-21

▪ 2nd Round Mar 22-23

▪ 3rd Round (16 Team) Mar 27-28

▪ 4th Round Mar 29-30

▪ 5th Round Apr 5th

▪ 6th Round (Championship) Apr 7th

• Great for multiple advertisers

• Targets multiple audiences and demographics



College Basketball Bracket
• National Contest

• Prediction bracket where players pick who they think 
will win in each matchup

• National Prizes

• Overall 64 Team/16 Team/4 Team Brackets: $475 Visa 
gift card

• Round winners (6): $75 Visa gift card



Case Study
Pat's Picks
WGN-TV

• Title sponsor: Hooters

• Prize: $400 Hooters gift card

• 2,622 participants

• VIP – Morning News Sports Anchor

• Revenue: $15,000



EXPAND your reach &  GROW revenue 
with MORE basketball promotions



College Basketball Bundles

• College Basketball Bracket

• 3 Quizzes

• What Kind of College Hoops Fan Are You
• College-Hoops Last Four Trivia
• Which Stadium Food Are You

• Voting Bracket

• Specific to your audience interests

https://root.secondstreetapp.com/What-Kind-of-College-Hoops-Fan-Are-You/questions/265813?allow-full-viewport=true
https://root.secondstreetapp.com/College-Hoops---Last-Four-Trivia-/questions/513386?allow-full-viewport=true
https://root.secondstreetapp.com/which-stadium-food-are-you/


Bracket Ideas



Case Study
Cookie Bracket Challenge
KFDX,KJTL & KJBO

• Sponsored by Crumbl Cookie

• Prize: Four pack of cookies for a year

• Bracket with 32 cookies

• 960 Users

• 178 New Users

• 130 promo opt-ins

• 63 Daily News opt-ins

• 13,803 Votes

• Revenue $1,900



Case Study

Strait Madness
KFGE-FM

• Sponsored by Capital Patio & Flame Shop

• 963 Users

• 200 new users

• 19,407 Votes

• 94 opt-ins for sponsor

• New patio furniture

• 89 in the next 6 months

• 156 in the next year

• New Grill

• 95 in the next 6 months

• 112 in the next year

• Advertiser follow-up resulted in several appointments to 
come into the shop 

• Revenue $2,500



The Calendar

College Basketball

Campaign Idea March

College Basketball Bracket $7,500

Quizzes $3,500

Voting Bracket $3,500

TOTAL $14,500



Your 3 Month Plan



The Calendar

The Q1 Plan

Campaign Idea January - March

Q1 National Sweeps/Lead-Gen Sweeps $5,000

College Basketball Bracket $7,500

Quizzes $3,500

Voting Bracket $3,500

TOTAL $19,500



Challenge!

Stump the Experts



Resources



Second Street Product Roundup

New Features Recap & 
2025 Roadmap

Thursday, December 5th

12 PM CT | 1 PM ET

Save your seat now!



We know you’ve worked hard to craft 
AMAZING promotions in 2024 – we want to 

hear from you and celebrate all you’ve 
accomplished! 

Nominate your promotions TODAY!!



lab.secondstreet.com



lab.secondstreet.com/playbooks/



lab.secondstreet.com/playbooks/



Thank You!

Liz Huff
Sr. Director of Customer Success

Upland Second Street
lhuff@uplandsoftware.com

Matt Hummert
Customer Success Manager 

Upland Second Street
mhummert@uplandsoftware.com
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