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Best Of Ballot Series
How to Create a Year-Round Best Of 
Celebration



Welcome!

Kristen Wehe
Customer Success Manager/Content Creator 

Upland Second Street
kwehe@uplandsoftware.com

Matt Hummert
Customer Success Manager 

Upland Second Street
mhummert@uplandsoftware.com



Send in your 
questions!

Ask in the GoToWebinar Panel 
during the webinar, and we will 
answer them at the end!



Agenda

Day 3

• Elevating your branding and 
program

• Growing your audience & 
revenue year-round



Best Of is your #1 initiative of 
the year



But users are only engaging with 
your Best Of 2 months out of the 

year…



How do you generate year-round 
revenue and audience?



Make it a BRAND



'Best of' is NOT just a special 
section you 

"have to do" each year



Create a Brand

• Your branding should be representative 

of what this program means to your 

community

• More than just "a logo”

• Is it time to update your logo?

• What is the goal of your 'Best of' 

program?



Define your Mission 

• Your Mission Statement will define the 
purpose, value, and goals of your 'Best 
of' program

• Publish this on your Business Resource 
Page

• It will inform every decision you make 
about your program, like:
• Categories you chose

• Marketing language

• Sales packages



“It's important that we include a mission statement so that we 
define what Best of the Pines stands for in our community. It 
allows our sales team to better overcome objections and 
allows our business owners and voters to understand what 
we hope to accomplish”

- Samantha Cunningham, Digital Promotions Sales 
Manager, The Pilot 



Branding

Think about how your Best Of name and 
logo can expand into niche ballots:

• High School Sports

• Pets

• Family

• Food



Make it Year-Round 



What Makes a Year-Round Calendar

Best Of

Online Winners’ Directory

Event

Email Program

Winner Ad Program

Content

Contesting



Online Winners’ Directory



Online Winners’ Directory

• Not just for paper - publish your 
winner’s digitally

• ”Thank You” ads on your digital winner’s 
directory year-round

• Use winners’ directory as a landing page 
to drive traffic to your winners



Online Winners’ Directory

Don’t forget about enhanced listings that 
highlight your winners with:

• Large photo or video

• Winner icon

• Description, location, map

• Website, phone, social links



Your Online Winners’ Directory Calendar

January February March April

May June July August

September October November December

Your Best Of

Your Best Of

Launch Online Winners’ 
Directory



Event



Event

Optional

• Free Event

• 5-7 pm "business after hours" drop in style

• invite all winners to pick up their certificates, light food and beer/wine 
open bar, step and repeat for photos, live music

• Ticketed Event

• Sit down dinner with presentation of winners

• Sponsored red carpet, step and repeat, MCs presenting awards to all 
winners

• Sell tables, sell single tickets

• Party

• No winner presentation – plaques provided at the door with photo op

• Everything is sold - from the signature cocktail to the dance floor 
sponsor

• 600-1000 people. Sell sponsors. Sell tables. Sell tickets. Go all out. Go 
BIG



Event Sponsorships

• Hall of Fame – celebrate your milestone 
winners
• 5, 10, 20-year winners

• Photo gallery
• All photos with event sponsor logos on "step 

and repeat" banner

• 360-degree videos
• Get a sponsor!



Your Event Calendar

January February March April

May June July August

September October November December

Sell Event SponsorshipsYour Best Of

Your Best Of

Event



Winners’ Ad Program



Winners' Ad Program

• Runs in the ‘off season’ after the winners’ 
event and special section is published

• Additional revenue after Best Of is over!

• $27K 2021

• $34K 2022

• $42K 2023

• 56% increase since starting



Winners' Ad Program

• These are simply “pick-up ads” that your 
team has already created!

• Runs continuously for 6 months leading up 
to the next year’s Best Of



Your Winners’ Ad Program

January February March April

May June July August

September October November December

Start selling winner’s ad programYour Best Of

Your Best Of

Run ads Run ads Run ads Run ads

Run ads Run ads



Email



Email

Include a section in your "news" newsletter

• Quick links to winners' directory, e-edition of 
special section and event photos

• Highlight a different winner photo each 
week 



Email

Include in your newsletter:

• Fun, quirky take on Best of categories that 
weren’t on the ballot, but are engaging for 
your audience! 

• Best place to avoid your spouse

• Best cult following

• Best neighborhood to over-ask



Email

• Curate a Best Of branded newsletter that 
highlights winners from different groups
• Sent to Best Of audience

• Featuring one winner each month

• Includes a Best Of Sweepstakes

• Best Of business ads



Email

• Branded marketing email campaign

• Features winners in groups that spend
• Home Services

• Healthcare

• Education

• Physical Fitness

• Arts & Entertainment

• Feature 5-8 winners per email

• Run 1-2 per month

• $500-800 per sponsor

• $20,000



Email

Thank you Emails

• Dedicated email sent to Best of audience
• Don't exhaust this audience – send 2-3 month 

maximum

• Includes an offer from the winner

• Included in Premium Winner's Package



Your Email Calendar

January February March April

May June July August

September October November December

Winner announcement in 
newsletter

Your Best Of

Your Best Of

Winner Thank You Emails

Best Of Newsletter/CampaignWinner Thank You Emails

New Category Highlight in Daily 
Newsletter

Best Of Newsletter/Campaign

New Category Highlight in Daily 
Newsletter

Best Of Newsletter/Campaign

New Category Highlight in Daily 
Newsletter

Best Of Newsletter/Campaign

New Category Highlight in Daily 
Newsletter

Best Of Newsletter/Campaign

New Category Highlight in Daily 
Newsletter

Best Of Newsletter/Campaign

New Category Highlight in Daily 
Newsletter

Best Of Newsletter/Campaign

New Category Highlight in Daily 
Newsletter

Promote Best Of in Daily 
Newsletter

Promote Best Of in Daily 
Newsletter

Promote Best Of in Daily 
Newsletter



Content



Content

• Create content that engages your audience 
and drives traffic back to your winner's 
directory
• On-Air Features/Segments

• Articles

• Videos

• Listicles 



Content

• Create content that engages your audience 
and drives traffic back to your winner's 
directory
• On-Air Features/Segments

• Articles

• Videos

• Listicles 



Your Content Calendar

January February March April

May June July August

September October November December

Your Best Of

Your Best Of

Launch Online Winners’ 
Directory

Winner highlight 
article/segment

Winner highlight 
article/segment

Winner highlight 
article/segment

Winner highlight 
article/segment

Winner highlight 
article/segment

Winner highlight 
article/segment

Winner highlight 
article/segment



Contesting



Contesting

• Use your Best Of branding in the 
sweepstakes graphics

• Target winners for opportunities to run 
custom lead-gen sweepstakes

• Include in Winner's Sales Package



Contesting

• Niche Brackets

• Year-round brand exposure

• Barstool topics
▪ Fall Beer

▪ Wings

▪ Local specific food

• Smaller categories that drive engagement



Contesting

• Niche ballots that build on your brand

• Target fan-favorite, large, niche categories
• Best Pet

• Best Prep Sports

• Top Docs

• Each category is sponsored



Contesting

• Curate content from these contests

• Throw a party!

• Build off the contest to expand your 
brand and revenue opportunities



Contesting

• ‘”National Day/Week/Month” brackets

• Donut Day

• Pizza Week

• Dining Out



Food

• Spaghetti Day

• Croissant Day

• Pizza Day

• Chili Day

• Banana Cream Pie 
Day

• Ranch Dressing Day

• Burrito Day

Drinks

• Beer Day 

• Margarita Day 

• Tea Day

• Wine Day

Pets

• Dog Day

• Cat Day

• Pet Month

Health/Healthcare

• Breast Cancer Awareness 
Month

• Mental Health Awareness 
Month

• National Smile Month 
(dentists, orthodontists)

And more!

National Day 365
https://nationalday365.com/

National Days/Weeks/Months

https://nationalday365.com/


Contesting

• Favorite Beer - Poll

• Margarita - Quiz

• Craft Beer - Quiz

• Ice Cream - Quiz

• Burger - Bracket

• Taco - Bracket

• Pizza – Bracket

• Top Doctor – Ballot

• Dental Hygiene Pro – Quiz

• Breast Cancer Awareness - Quiz



Your Contesting Calendar

January February March April

May June July August

September October November December

Your Best Of

Your Best Of

Online Winners’ Directory Winners’ Sweepstakes

Winners’ Sweepstakes

Best Of Niche Ballot/Bracket

Winners’ Sweepstakes Winners’ Sweepstakes Winners’ Sweepstakes

Winners’ Sweepstakes Winners’ Sweepstakes

Best Of Niche Ballot/Bracket



What Makes a Year-Round Calendar

Best Of

Online Winners’ Directory

Event

Email Program

Winner Ad Program

Content

Contesting





Resources



lab.secondstreet.com



Sign up for the Lab Newsletter!



lab.secondstreet.com/playbooks



lab.secondstreet.com/articles/the-turnkey-library/



lab.secondstreet.com/best-of-ballot-calendar-revenue-
calculator/



We know you’ve worked hard to craft 
AMAZING promotions in 2024 – we want to 

hear from you and celebrate all you’ve 
accomplished! 

Nominate your promotions TODAY!!



Thank You!

Kristen Wehe
Customer Success Manager/Content Creator 

Upland Second Street
kwehe@uplandsoftware.com

Matt Hummert
Customer Success Manager 

Upland Second Street
mhummert@uplandsoftware.com
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