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Best Of Ballot Series
How to Grow Best Of Audience



Welcome!

Matt Hummert
Customer Success Manager Upland 

Second Street
mhummert@uplandsoftware.com

Liz Huff
Sr. Director of Customer Success

Upland Second Street
lhuff@uplandsoftware.com



Send in your 
questions!

Ask in the GoToWebinar Panel 
during the webinar, and we will 
answer them at the end!



Agenda

Day 2
• Growing your business audience

• Growing your consumer audience

• New opportunities that drive 
audience engagement

Day 3
• Elevating your branding and program

• Growing your audience & revenue 
year-round



Audiences to Grow

B2B
Business to Business

Local businesses who will buy 
advertising in your ballot

B2C
Business to Consumer

Listeners, viewers, subscribers, 
readers, etc.



Growing Your B2B Audience



How do we capture business 
owner data?



B2B Audience Growth

• Create content to attract local business 
owners to your Best of program

• Once you've attracted them, CAPTURE them! 

• All content (resources) should be "gated" 
(behind a form)



Business Resource Page

• Place your content on a landing 

page for business owners with 

resources to help them promote 

themselves 



Business Resource Page

• Include audience drivers like:

• Email Sign-up Widget

• Media Kit

• Graphics

• Marketing tips

• Also include:

• Mission Statement

• FAQs

• Rules

• Past Winners

• Category List

• Category Definitions



Email Sign-up Widget

• Where businesses can sign up for general 

information and updates about your Best 

Of



Media Kit

• "The Pitch Deck"

• Mission Statement

• Audience Stats 

• Dates

• Packages

• Ad Placement Examples

• Special Section and Online Directory examples

• ALWAYS placed behind a form

• To capture leads!



Promotional Graphics

• Free promotional graphics for businesses to 

use 

• Utilize your Best Of branding

• Placed behind a form

• To capture leads!



Promotional Graphics

• Images in your graphics kit:

• Your ballot logo

• Call-to-Action text: 

• Nominate Us

• Vote for Us

• Thank You

• QR Code 

• Drives traffic to the ballot home page



Promotional Graphics

• Graphics sizes to include:

• Instagram Post

• Instagram Story

• Facebook Post

• Facebook Cover Photo

• Facebook Story

• 8 ½ x 11 Poster (Point of Purchase Display)



Marketing Tips

• Explanation of how to use the 

promotional graphics

• Example social media and email scripts

• Placed behind a form

• To capture leads!



Sales Opportunities

• Tease the packages for each phase

• Pricing must be behind a form!

• To capture leads!

• Include your Advertiser Best Of opt-in 

• For your B2B email campaign!



What do we do with  business 
owner emails once we capture 

them?



B2B Email Campaign

Announcement Phase

• 3 months before your nomination phase 

starts

• Best of is coming soon!

• Announce dates

• Link to Business Resource Page



B2B Email Campaign

Pre-Nomination Phase

• Schedule

• 1 month before launch

• 7 days before launch

• 2 days before launch

• Use strong sales language

• "Claim and Defend"

• Call-to-Action: "Are you Ready to Win?"

• Link to Business Resource Page



B2B Email Campaign

Pre-Voting Phase

• Send to businesses who made it to the voting 

round

• Schedule: 

• As soon as you confirm all nominees

• 1 week before voting starts

• 2 days before voting starts 

• Make sure you scrub list of businesses that have 

already purchased

• Call-to-Action "Claim your Title"
• Business Resource Page 



B2B Email Campaign
Pre- Winners’ Phase

• Send to businesses who are 
winners/finalists

• Schedule: 

• Send a minimum of 3 emails

• As soon as you confirm winners/finalists

• Cadence should be determined by how 
much time you have between when 
voting ends and when you announce 
winners

• Call-to-Action "Thank your supporters!"

• Business Resource Page 



Growing Your B2C Audience



New Opportunities to Grow Your 
B2C Audience



Requiring Minimum Participation

• Entice users to participate in a minimum 

number of categories to be eligible for your 

sweepstakes

• Platform tracks the participation for you

• Drives larger reach



Voting Reminder Emails

• Users can opt-in after registration to be 

receive an email each time they can vote 

again

• Easily drive users back to your ballot

• More advertising opportunities in reminder 

email



Pre-Made Email Templates & More

• All partners now have access to:

• Pre-made email templates

• Token fallbacks

• Template builder

• Allows for customized branding



New Ballot Gallery Layouts

Wide Scroll Category Drawers Category Pages



Wide Scroll Layout

• 2-columns with collapsible side navigation

Benefits

• Advertisers get more real estate

• Larger category ads

• Larger featured entrants



Category Drawers Layout

• Categories are collapsed with collapsible side 
navigation

Benefits

• Enhanced mobile experience

• Category entrants are contained in drawers that can 
be opened and closed for less scrolling

• Users can explore the ballot categories they want 
rather than all entrants showing at once

• Category interstitial ads stand out between drawers



Category Pages Layout

• Supports single category pages using previous/next 
buttons

Benefits

• Dedicated category pages with unique URLs

• Less scrolling

• "Floating" interstitial ad page that appears every X 
category pages

• Allows you to get the most page views



Your B2C Campaign



B2C Marketing Campaign

• Digital

• Run of site ads

• Promotional videos

• Homepage takeover

• Unsold Digital Inventory

• Pop-ups

• Rich Media

• Pencil Pushdowns



B2C Marketing Campaign

• Core Media

• Print ads, articles, on-air talent promoting each 

phase

• Create a QR Code 



B2C Marketing Campaign

• Social

• Post on social to promote each phase



B2C Email Campaign

Nomination Phase

• Include in any newsletters

• Schedule

• The day the nomination phase launches

• 1 week before nominations close

• The last day of the nomination phase



B2C Email Campaign

Voting Phase

• Include in any newsletters

• Schedule

• The day the voting phase launches

• ½ way into the voting phase

• 1 week before voting closes



B2C Email Campaign

Winners’ Phase

• Include in any newsletters

• Send Winner Announcement to users that 

opted in to your promotions list

More on this on Day 3!



Resources



Come Back for Day 3!

Day 3: How to Create a Year-Round Best Of 
Celebration

Wednesday, October 16
12 PM CT | 1 PM ET

Save your seat now!



lab.secondstreet.com



Sign up for the Lab Newsletter!



lab.secondstreet.com/playbooks



lab.secondstreet.com/best-of-ballot-calendar-revenue-
calculator/



We know you’ve worked hard to craft 
AMAZING promotions in 2024 – we want to 

hear from you and celebrate all you’ve 
accomplished! 

Nominate your promotions TODAY!!



Thank You!

Matt Hummert
Customer Success Manager Upland 

Second Street
mhummert@uplandsoftware.com

Liz Huff
Sr. Director of Customer Success

Upland Second Street
lhuff@uplandsoftware.com
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