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Welcome!

Liz Huff
Sr. Director of Customer Success

Upland Second Street
lhuff@uplandsoftware.com

Julie Foley
Sr. Customer Success Manager 

Upland Second Street
jfoley@uplandsoftware.com



Send in your 
questions!

Ask in the GoToWebinar Panel 
during the webinar, and we will 
answer them at the end!



Agenda
• Focusing on Current 

Initiatives

• How to Sell

• Q&A



Focusing on Current Initiatives



Don’t just sell advertising, sell 
RESULTS! 



7%
Targeting 

capabilities to 
reach my core 

demos

Proof of 
delivery/trackable 
campaign metrics

A great 
deal/discount

12%

33%

33%

9%

7%

Q: What Persuades Advertisers to 
Try Something New?

A: Trackable, Targeted Results!

Credit: Borrell Associates



84%
Of ad buyers say they might/would use a single company for all 

their advertising needs

YOU are that one-stop-shop that 
can deliver results! 

Credit: Borrell Associates



How do you sell results with 
all the other products and 

initiatives you have on your 
plate?



Package promotions to boost your 
core/current initiatives and create a 

digital experience!



Holiday
Programming & Special Sections

Increases Investment



Sports 
Programming & Special Sections

Trackable + Measurable Digital Experience



Key Advertisers 
Grocery

Grow Email List + Drive App Downloads



How to Sell



National Sweepstakes

• New to selling Promotions? Start here!

• Next up: November 4th

• $15,000 cash prize

• Great fit for many Q4 advertisers

• Include withing current initiatives

• Programming/Special Sections

• Holiday

• Sports

Get the 
kit!



National Sweepstakes

Value Proposition

• Robust package to drive entries and keep brand front 
and center

• Packaged with programming/special section

• Large audience/engagement

• Gather data with lead-gen questions

• Opt-ins to grow advertiser’s database 

• View the opt-ins and collected data in real time

• Include local prizes to promote products/services

• Coupons in thank you message and/or email

Get the 
kit!



National Sweepstakes

The Package

• Multi-media digital experience 

• Sell with your coordinating programming/special section

• Leads and Opt-ins

• Show Value vs investment

• Follow up with trackable results

Get the 
kit!



Now that you've mastered 
National Sweepstakes, let's keep 

going!



Recurring Revenue

Value Proposition

• Bigger revenue/ROI opportunity

• Constant lead acquisition

• Recurring exposure and consistent branding

• Alignment with sales cycles

Get the guide!



Of the Month
Athlete of the Week/Month

• Compliments football and fall sports
• Appeals to broad audience

Teacher of the Month
• Allows advertiser to align with 

educators and the community

Kid/Pet of the Month
• Holidays and seasonal themes to 

incorporate (Pumpkin patch, Halloween, 
Thanksgiving, Christmas)



Advertiser Lead-Gen
Create custom advertiser campaigns based their sales cycles and YOUR current 

initiatives



Recurring Revenue

The Package

• Include benefits

• Multi-media digital experience

• Sell with your coordinating 

programming/special section

• Show Value vs investment

• Follow up with trackable results

Get the guide!

Recurring Revenue Athlete of the Month
9 Month Campaign

Be the exclusive sponsor of this 9-Month Athlete of the Month campaign. Each month we will take nominations and then vote 
on top male and female athletes.  Every month can feature different products and lead-gen questions from the sponsor. 

BENEFITS OF BEING A SPONSOR:
● Multimedia campaign to build brand awareness and engagement with your target audience

● Generate qualified leads for your business
● Grow your email database
● Gather data on your potential customers
● Drive traffic to your website

SPONSORSHIP PACKAGE:
● Exclusive sponsorship of Athlete of the Month campaign.
● Sponsor logo on promotional elements (print, digital, social, and email) during the 9-Month campaign
● Digital

○ 25K run-of-site impressions each month to promote contest on magazine.com 
○ Exclusive 728x90 digital ad unit on contest page
○ One unique lead-generation question on the contest registration form each month
○ Digital offer/coupon on the sweepstakes thank-you page
○ Opt-in for your email database on the sweepstakes registration form each month
○ Optional Facebook Like box on the sweepstakes registration form each month

● Print

○ Full page Print Ad to run to run every other week for 9 months (18 times)
○ Half-page print contest promotional ad to run every other week for 9 months (18 times)

● Email
○ Recognition on 9 promotional emails to our opted-in database of 30,000 (Your Email List Size 

goes here)
■ One invite email to be sent at the beginning of each month of the campaign

○ Thank you email sent to everyone who enters with coupon or offer from your business 

PRIZE: Monthly Gift Card for Athletes Valued at $XXX Per Month for 9 Months (optional)
RUN DATES: August - May 
EXCLUSIVE SPONSOR VALUE: $X,XXX a month (9-month sponsorship package) 
INVESTMENT: $1,500/month (small market) $3,000/month  (mid-size market), $7,500/month (large market)



Challenge!

Stump the Experts



Resources



lab.secondstreet.com



lab.secondstreet.com/playbooks/



lab.secondstreet.com/playbooks/
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