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Welcome!

Julie Foley
Sr. Customer Success Manager

jfoley@uplandsoftware.com

Kristen Wehe
Customer Success Manager/Content Creator

kwehe@uplandsoftware.com

Diana Dionisio
Director, Sponsorship Solutions

WGN-TV, Nexstar

Sara Tieman
Promotions & PR Manager

WGN Radio, Nexstar

Ryan Williams
Director of Digital Content Fulfillment

Federated Media

Bessie Bosco
Digital Marketing Manager

My Horry News



Do you have 
questions?
Ask in the GoToWebinar
Panel during the webinar, 
and we will answer them at 
the end!



Your Advertiser’s Goals:

More than 
half the time

12%

Leads
Audience Growth

Education
Community Involvement
Capture Social Audience

Zero Party Data



Credit: Borrell Associates

What Persuades Advertisers to try 
Something NEW 

More than 
half the time

12%
Individual 

person/sales rep

7%
Targeting 

capabilities to 
reach my core 

demos

Proof of 
delivery/trackable 
campaign metrics

A great 
deal/discount

Testimonials/
Case Studies

Reputation of 

company 

12%

33%

33%

9%

7%

“If you were to buy a 
new type of media, 
which would have 

the greatest 
influence on the type 
you would choose?”
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$ Billions

Local Advertising

Local Promotions/Marketing

Gap is forecasted to
start widening again
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Success Stories



Nexstar Media Group

• Diversified media company 
that produces and 
distributes engaging local 
and national news, sports 
and entertainment content 
across television and digital 
platforms, 

• Over 200 owned or partner 
stations in 117 U.S. markets 
reaching 220 million people



Diana Dionisio
Director, Sponsorship Solutions

WGN-TV, Nexstar



2023 Chicago's Merry Own



2023 Chicago's Merry Own
WGN-TV

Idea

• Use the holiday season to draw in 
sponsors and promote 
participation

• Source multiple sponsors to 
generate a large, valuable prize

• Use the live reads during the 
morning show to promote contest, 
prizes, and sponsors



2023 Chicago's Merry Own 
WGN-TV

Execution
• Sweepstakes with 5 sponsors
• One entry per day
• 5 winners

• Includes:
• Links to sponsors’ sites in CTA

• Opt-in on contest entry form

• Prizes
• 1 prize per day from each of the 

sponsors



2023 Chicago’s Merry Own
WGN-TV

Commercials

• One :30 spot

• 20 ROS over 10 days



2023 Chicago’s Merry Own
WGN-TV

Social Media

• One post each day of the 

promotion highlighting one 

of the sponsors

• Provided a QR code to 

contest entry page



2023 Chicago’s Merry Own
WGN-TV

Morning News Show

• Identified paid segment, 
hosted by announcer (NOT 
news talent) who provided 
live promo reads daily over 
a one-week period

• Provided a QR code to 
contest entry page



2023 Chicago’s Merry Own
WGN-TV

Emails

• 5 invite emails sent

• One each day highlighting one 

of the 5 sponsors

• Client was able to get larger 

‘shout out’ than on the entry 

page



2023 Chicago’s Merry Own
WGN-TV

Results
• Revenue: $40,000

• 11,123 entries

• 7,713 people

• Sponsor opt-ins

• 1,400+ for Mathnasium

• 800+ for Goldfish Swim School

• WGN-TV Opt-ins

• 763 WGN Weather Newsletter

• 622 Birthday Club Newsletter

• 557 Promotions database



Sara Tieman
Promotions & PR Manager

WGN Radio, Nexstar



Toro Product of the Month



Toro Product of the Month
WGN Radio 

Idea

• Use contesting to leverage 

and secure a larger 

advertising buy from Toro

•Drive homeowners in the 
Midwest to Toro to buy their 
product line of battery-
powered tools



Toro Product of the Month
WGN Radio 

Execution
• Year-long campaign

• One sweepstakes per month

• One product featured and given away as a 
prize per sweepstakes

• Includes:
• Opt-in on registration page

• Lead-gen/ZPD questions

• Curated cover graphic with product image

• Product description and link to more 
product information



Toro Product of the Month
WGN Radio 

Social Media

• 2-3 posts per sweepstakes



Toro Product of the Month
WGN Radio 

Emails

• Two invite emails sent per 

sweepstakes

• One the first week

• One the last week



Toro Product of the Month
WGN Radio 

Radio

• 10-12 :30 recorded promos per 
sweepstakes

• Radio show HouseSmarts
Radio with Lou Manfredini
• Every week, host promotes the 

contest and prizes, leaning on 
own expertise and familiarity 
with Toro



Toro Product of the Month
WGN Radio

Results

• Revenue: $131,000

• 9,000+ entries
• 1,100 new users

• Nearly 800 opt-ins for Toro

• WGN Radio Opt-ins
• 429 newsletter opt-ins

• 440 promotions opt-ins



Toro Product of the Month
WGN Radio

Results

• In 2023, WGN grew the Toro 
account by over 75%
• Part of this success was due to 

the inclusion of contesting

• Using this same model to 
replicate with other 
advertisers and markets



Federated Media

• 12 radio stations within Fort 
Wayne and South Bend 
Indiana

• Utilize content marketing 
with traditional radio 
advertising and digital 
solutions that bring 
unrivaled ROI



Ryan Williams
Director of Digital Content Fulfillment

Federated Media



Clean Drains Quiz



Clean Drains Quiz
Federated – Fort Wayne

Idea

• Create a campaign that 
helped the Fort Wayne City 
Utilities:
• Educate their audience about 

the ways they can prevent 
pollution of their rivers

• Increase audience for Fort 
Wayne City Utilities



Clean Drains Quiz
Federated – Fort Wayne

Execution
• Quiz run for 3 weeks educating the 

public about river pollution and how 
to keep the rivers clean

• Includes:
• Logo and ‘Clean the Drains Day’ date 

included in header image

• Link to registration for ‘Clean the 
Drains Day’

• Opt-in for sponsor

• Opt-in pledge to keep rivers clean



Clean Drains Quiz
Federated – Fort Wayne

Social Media
• K105 Morning Team recorded a series of 

videos to show listeners what City Utilities 
was encouraging: 
• Adopt neighborhoods to clean

• Mark storm drains to help curb pollution 
that goes into rivers

• 2 Facebook posts and 1 Instagram post

• Federated Media Engage
• Federated Media staff themselves helped 

clean a strip of road to prevent river 
pollution



Clean Drains Quiz
Federated – Fort Wayne

Email

• 3 emails

• 2 invite emails to promote quiz

• 1 promoting the Clean Drains 

Fest

• Event celebrating their rivers 
with food trucks and music



Clean Drains Quiz
Federated – Fort Wayne

Radio

• :60 spots run over a 4 week 

period encouraging people 

to sign up to participate in 

Clean the Drains Day

• Live remote with radio show 

at Clean Drains Fest



Clean Drains Quiz
Federated – Fort Wayne

Results

• Revenue: $7,500

• Noted increase in signups and 
interest for Clean Drains
• 500+ pledged to keep river clean

• 200+ opt-ins for the Fort Wayne 
City Utilities

• 32% liked Friends of the Rivers 
FW on Facebook



Clean Drains Quiz
Federated – Fort Wayne

Results

• Client continues to come 

back for more promotion 

opportunities

• Each promotion essentially 

sells the next one



My Horry News

• MyHorryNews.com is the award-
winning local news source for all of 
Horry County, South Carolina

• Online, they are a daily news 
operation and also publish a series 
of award-winning weekly 
newspapers; The Horry 
Independent, Loris Scene, Carolina 
Forest Chronicle, Myrtle Beach 
Herald, News & Shopper and 
monthly publications North Strand 
News & Visit!



Bessie Bosco
Digital Marketing Manager

My Horry News



2023 Football Fans' Choice



2023 Football Fans' Choice
My Horry News

Idea

• Capture the hype around 
high school football with a 
Fans’ Choice ballot

• Include more than just the 
players
• Coaches, cheer/dance teams, 

athletic directors, mascots



2023 Football Fans' Choice 
My Horry News

Execution
• Ballot

• Write-in nominations and voting

• Includes:
• Title sponsor

• Logo in ballot header image

• Facebook like boxes on registration form

• Category sponsors
• Category ad within ballot

• Prizes
• Winner of each category receives a plaque

• $500 for random sweepstakes winner



2023 Football Fans' Choice 
My Horry News

Print
• Half page ads run every week for the 

duration of the contest in weeklies

• Half page ads run monthly for the 
duration of the contest in monthly 
publication

• Full page ad promoting contest in 
Football Preview Special Section

• Full page ad announcing the winners 
for each category all papers



2023 Football Fans' Choice 
My Horry News

Digital

• ROS Promotional ads

• ROS Advertiser display ads



2023 Football Fans' Choice 
My Horry News

Social Media

• 21 social media posts 

created throughout the 

month

• Sponsors tagged in 

Instagram and Facebook 

posts



2023 Football Fans' Choice 
My Horry News

Email

• 6 invite emails sent

• Local chamber also promoted 

campaign through their 

weekly newsletters



2023 Football Fans' Choice 
My Horry News

Event
• Awards ceremony takes place at the 

end of the campaign
• Held after the school/workday and 

each winner can bring 2 guests
• Principals, head coaches and athletic 

directors from the schools of winners 
also invited

• Winner of each category receives a 
plaque with their category sponsor’s 
logo



2023 Football Fans' Choice 
My Horry News

Results
• Revenue: $13,455

• 195 nominations

• 29,000+ votes

• 2,400+ people

• 700+ new newsletter opt-ins

• 600+ new promotions & 
marketing opt-ins



Resources



lab.secondstreet.com



lab.secondstreet.com/articles/15th-annual-
second-street-awards-results



lab.secondstreet.com/playbooks/



Thank You!

Julie Foley
Sr. Customer Success Manager

jfoley@uplandsoftware.com

Kristen Wehe
Customer Success Manager/Content Creator

kwehe@uplandsoftware.com

Diana Dionisio
Director, Sponsorship Solutions

WGN-TV, Nexstar

Sara Tieman
Promotions & PR Manager

WGN Radio, Nexstar

Ryan Williams
Director of Digital Content Fulfillment

Federated Media

Bessie Bosco
Digital Marketing Manager

My Horry News


