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Do you have 
questions?
Ask in the GoToWebinar 
Panel during the webinar, 
and we will answer them at 
the end!



What are National 
Sweepstakes from 
Second Street?
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2024 National Sweepstakes

January February March April

May June July August

September October November December

Q2 April 22 2024 -

Q3 July 29, 2024 – August 27, 2024

Q4 November 4, 2024 – December 10, 2024

May 21, 2024

Q1 January 29, 2024 – February 27, 2024



Why you should be using them



• Included in your Second 
Street License!

• Generate Revenue

• Database Growth

• Capture 1PD

• Audience Engagement

Why



Generate Revenue



Automotive

Banks, Credit Unions

Retirement/Wealth

Home Services

Grocery

Insurance

Healthcare

Real Estate

Mortgage Lenders

Furniture Retailers

Indoor/Outdoor 

Home Improvement

Advertisers 
to 
Target



The Sponsorship Model



Annual Bundle – One Sponsor

Warm Up Your Winter
WBYR-FM | Fort Wayne, IN

A Gas of a Giveaway
WBYR-FM | Fort Wayne, IN

Back to School Bonanza
WBYR-FM | Fort Wayne, IN

Christmas of a Lifetime
WBYR-FM | Fort Wayne, IN



Case Study

• $34,000 revenue in addition to 
their 6-figure yearly spend!

• 1,641 Marketing Leads

• Gained valuable 1PD insights on 
entrants 

• Advertiser loved the exclusive 
year-long sponsorship of the 4 
National Sweepstakes

WBYR-FM, Fort Wayne, IN



One Sponsor for each Sweepstakes

$5K Home Improvement Project
VerStandig Media | Greencastle, PA

$15,000 Shopping Spree
VerStandig Media | Greencastle, PA

$4,800 Grocery Giveaway
VerStandig Media | Greencastle, PA

$5,000 Car Payments for A Year
VerStandig Media | Greencastle, PA



Case Study 
Verstandig Media | Greencastle , PA

• $2,500 in revenue

• 1,491 entries

• The sponsor plans on 

running more promotions in 

the future



Multiple Sponsors for each Sweepstakes 

Home Improvement Makeover
Pamplin Media | Portland, OR

Christmas Cash $15,000 
Sweepstakes 

KFMW | Waterloo, IA

Car Payments for a Year
Sun News Media | Port Charlotte, FL

Groceries for a Year
Water Town Daily Times | Watertown, WI



Case Study
Watertown Daily Times | Watertown, WI

• Secured 2 sponsors

• Used Hot Leads to deliver 
new leads straight to each 
sponsor



The Package



How to Package & Price

Part of a bundled campaign with elements of your 
media company needed to drive success

Core

Email

Online

Social



Sales Package



The Pitch

The benefits of 
sponsoring a National 
Sweepstakes (for your 
advertisers) 



Turn on Hot Leads!

● Add Lead- Gen Questions 
for your sponsor

● Add Opt-ins with our “Hot 
Leads” feature



Hot Leads

• Notification email includes a 

link allowing advertisers to 

sign into their own portal 

• View the opt-ins and 

collected data in real time

• Advertisers can customize 

notification frequency



Case Study: Hot Leads

• 2,535 entries

• Sponsor: Neighborhood 

Housing Services of 

Chicago

• 1,378 HOT LEADS!

Chicago Defender | Chicago, IL



Overcoming Objections



“We don’t like to run National 
Sweepstakes because its not local and 

doesn’t have local prizes”
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“We don’t like to run National 
Sweepstakes because its not local and 

doesn’t have local prizes”

You can add local prizes from local sponsors in addition to 
the National prize. 

Overcoming Objections
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Sweepstakes because other media 
companies run them in my market”
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“We don’t like to run National 
Sweepstakes because other media 
companies run them in our market”

You can customize the branding of the contest to make it 
unique. You can change the contest theme and name.

Overcoming Objections



“Reps don’t want to sell small one-offs. 
They want longer term campaigns”
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“Reps don’t want to sell small one-offs. 
They want longer term campaigns”

Overcoming Objections

Sell all 4 National Sweeps as an annual campaign to one 
advertiser. They will get the benefit of leads and exposure 4 

times a year, and you’ll secure a long-term campaign. 



“We forget that these exist and then don’t 
have enough time to run them”
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“We forget that these exist and then don’t 
have enough time to run them”

Overcoming Objections

Sell to one advertiser now and you’re done for the year! 

Put on your sales calendar now. Align these with special 
sections/programming you already plan to sell. 



“We won’t run them on the site 
unless they are sold”

Overcoming Objections



“We won’t run them on the site 
unless they are sold”

Overcoming Objections

You can grow your email list with no 
sponsors for the sweepstakes. 



First-Party Data + 
Database Growth



94%
Of email database growth 

comes from contests & 
interactive content through  

Second Street

Amongst current partners:



Always include an opt-in

• Make sure to include opt-ins

• Best Practice Alert! Don’t 

Precheck the Opt-in



Ask the right questions 

• Ask questions that you want 

to know for your own first-

party data strategy



Case Study
Beloit Daily News | Beloit, WI

• Goals:
• Drive brand awareness
• Gather demographic data
• Lead gen

• 2,339 Entries

• Over 1,000 new opt-ins for the 
paper

• Lead Gen Question:
• Would you like to receive your paycheck 2 days 

early with the Revved Up Checking Account?
• 255 people said yes!



Audience Engagement



Add a Local Prize

• The right prize can dramatically 
affect the level of participation of 
your contests.

• Relevance + value = participation
• Relevant and valuable prize to your 

client’s target audience



Local Prize + National Prize

Home for a Year
WCCS-FM | Indiana, PA

Home for a Year
Janesville Gazette | Janesville, WI

$5000 Dream Backyard
South Shore Home, Life & Style | Pembroke, PA



Customize Your Branding 

$5,000 Sweepstakes
WOAI | San Antonio, TX

$5,000 Groceries for A Year
Janesville Gazette | Janesville, WI

$15,000 Giveaway
WRBR-FM | Mishawaka, IN



Customized + Local Prizes

• 10,859 Entries

• 1,402 New sponsor opt-ins

• 4,239 new opt-ins for magazine

• New client turned into 
consistent advertiser in 2023

• Multiple local winners
• Posted videos and photos when dropping 

off local prizes to excite and engage

South Shore Home, Life & Style Magazine



Takeaways
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2024 National Sweepstakes
Now in Canada!



Sell an Annual Campaign to One Sponsor

Warm Up Your Winter
WBYR-FM | Fort Wayne, IN

A Gas of a Giveaway
WBYR-FM | Fort Wayne, IN

Back to School Bonanza
WBYR-FM | Fort Wayne, IN

Christmas of a Lifetime
WBYR-FM | Fort Wayne, IN



Add a Local Prize

• Remember: Relevance + value 
= participation

Drive local participation 



94%
Of email database growth 

comes from contests & 
interactive content through  

Second Street

Amongst current partners:

Grow your Database



We have one sweepstakes 
left in 2023…



$15,000 National Sweepstakes
November 6, 2023 - December 12, 2023



Resources



lab.secondstreet.com



lab.secondstreet.com/2024-national-sweepstakes-kit/

2024 National 
Sweepstakes Kit



Upcoming 
Webinars

• Seller’s Series: Lead-Gen Edition

• September 25-27

• 30 in 30

• Thursday, October 26

• Seller’s Series: Best Of Ballots 

• Nov. 13-15

Use the QR code to access 
all available webinar 
sign-ups!



Sign up for the Lab Newsletter!



Thank You!

Julie Foley
Sr. Customer Success Manager

jfoley@uplandsoftware.com

Tenille Hunter
Customer Success Representative

thunter@uplandsoftware.com

Liz Huff
Director of Customer Success 

lhuff@uplandsoftware.com


