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First things first...

Liz Huff Julie Foley
Sr. Director of Customer Sr. Customer Success Manager
Success at at Upland Second Street
Upland Second Street jfoley@uplandsoftware.com

Ihuff@uplandsoftware.com



Do you have
questions?

Ask in the GoToWebinar
Panel during the webinar,
and we will answer them at

the end!




0 Second Street

Audience Engagement Software

Run contests and interactive content on your websites to:
o

z - P
7

Grow your email & mobile Generate revenue Engage your audience
database
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Contests & Interactive Content —
Enter to Win Voting
* Sweepstakes * Photo Voting
« Codeword Sweepstakes * Video Voting
. Photo Contests - Custom Brackets Questionnaires
 Video Contests * Polls

Ballots « Surveys
Quizzes * Best Of

* Niche

* Personality/Outcome

. Trivig * Advertiser-Specific



 The 3 Things Everyone in Media
IS Focused On

« What will the rest of 2023 look
like?

« How Second Street fits into your
strategy
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What will the rest of 2023
look like?




Recession Warning Bells
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During Pandemic, Larger Businesses

Failed, Smaller Ones Proliferated

46.5%

# of locations  Qto 4

U

5to9

Local media’s traditional
hunting grounds

/o)

-0.1%

10 to 24

-18.1%

25 to 49

-15.3%

50 to 99

-21.8%

100 to 499

% change in # of locations 2019-2022

97.3%

-15.6%

500 to 999

-9.5%

1000+

Source: 2023 Borrell Inc.



Evidence of Strong Growth in 2023
How will your Advertising Budget change in 20237

Same as 2022
72%

Twice as many
as those
planning to
spend less

Source: 2023 Borrell Inc.
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How Second Street fits into
your strategy
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You're already doing this!

PRESENTED BY:

How much do you know about voter registration

Chyissyy Mallouf SWEEPSTAKES 520 E

Podeast
Sponsor:
s ) e e A & 0.

Nominate your favorite businesses so they have a chance to be the Best
of Denton!

The Best of Denton celebrates the best businesses, organizations, people, and more that
YOU think deserve to be named the best!
Nominate 25 businesses for a chance to win $2501*

At the conclusion of the nomination process, the top 5 nominees will advance to the Final Cnance lo inn $5 000

Test your knowledge about voter registration In the Natural State before the 2022
primary election.

Question 1 of 13

L#8 How old do you have to be in order to vote?

Voting Round.
16 17 18 21

Thank you, and have fun nominating your favorites!

Complete the form for your chance 1o win Car Payment for a Yoar!
A §5,000 National Prize!

Entries sccepted
ough Morday, February 2




Revenue




* Sponsorships tied to
current initiatives

e Sellers are consultants

» Set revenue goals big
enough to matter!

* Target the top categories
and sell recurring
campaigns for efficiency



Younger Businesses Have Far
Less Marketing Expertise

Newly Established Businesses

Older Businesses

Mid-Level

23%

Source: 2023 Borrell Inc.



Advertiser Results: Motorcycle Mayhem
The Leaf-Chronicle| Clarksville, TN

Great social engagement on FB and IG
« 263 Riders interested in a Basic Course — Sentember 24th. 2022

through the Riding Academy

* 243 Opt Ins for newspaper RAQY@L—]E “AWH"

GIVEAWAY

« 906 Optins for the Appleton Harley Enter to 3

‘I
r,o,d
~v

Davidson

 $12,500 in Revenue



Win a new roof or windows
from Alliance Exteriors!

WBYR-FM, Fort Wayne, IN

e 867 entries

Alliance Exteriors Is GIVING AWAY a brand-n¢
brand-new windows to one lucky, local hom
. No gimmicks, no “hooks™... Alliance Exteriors
* 119 opt-ins for sponsor B
Grand Prize winner will receive their choice
Exteriors roof or a home full of brand-new A
windows.*
Secondary prize will receive $4,800 to put to
Iimprovement!

e Closed 120K+ in new roof installations

*AlL homeowners In Alllance Exterions’ service amea are ollg
serves North East Indlana: Fort Wayne, Bluffton, Muntingto:
Columbia City, New Haven, Decatur, Warsaw, Angola, and No|

from leads

¢ Exterion customer and win ¢

roof or windows! Alllance Exter

 This campaign secured an annual

DO MSRP. If the M

radio campaign totaling $10,600

By clicking the button below, I agree
to the Terms of Service, Privacy Policy,
and Rules

e So successful — sponsor increased

annual spend to 80+K

Are you considering any home
improvements in the future?

NEW ROOF G
& WINDOWS (i
GIVEAWAY =

73

Yes, ASAP!
Yes, in the next 6 months
Yes within the next year
No

What improvements are you
considering?

Metal Roof
Shingle Roof
Siding
Windows
Patio Doors
Other

None

Yes, I'm interested in receiving emails
from Alliance Exteriors about future
promotions to save me money.

Yes, | would like to be contacted by
Alliance Exteriors to set up a free, no
pressure quote for my home
improvement project.



Tuesday June 13th
12:00 PM ET

Driving Measurable
Results and Revenue
with Promotions



Audience Engagement




Stand out from the crowd!

Drive Audience & Revenue with
your campaigns!



“There’'s an opportunity that
many newsrooms miss, a huge
opportunity... engagement
plus capture.”

Dan Oshinsky

Inbox Collective

Second Street Internal Data



How to Engage your Audience

What the Cluck? pop-up concept opens inside
Baileys' Range in downtown St. Louis

 Choose topics:

m On weekends, Baileys' Restaurants’ director of culinary development Cassy
Vires will serve up "fried chicken, reimagined,” as well as sides and drinks with

a “Texessean” theme.
Read More »

4.14.23

* Your audience cares about

This newsletter is presented by

Doobie

Cannapis petiver

 That align with your editorial calendar or

programming schedule

A MESSAGE FROM DINING EDITOR GEORGE MAME

It's springtime, and some of us just turned the page on a new wine season. There are wine \
drinkers who drink only a particular color of wine all year long: red, white, or rosé, for that M u;nbe or
matter. Then there are seasonal wine drinkers (like us) who drink reds in the winter, Please consume responsibly:
whites in the summer, and rosés in the transitional seasons of spring and fall. This month,
wine stores have been stocking up on rosés, restaurants have been placing orders, and

 That are highly shareable

A MESSAGE FROM DOOBIE CANNABIS DELIVERY

right on schedule, Parker's Table is hosting one of our favorite wine events of the year.
Next Tuesday, April 18, from 5-7 p.m., the wine store and more will be pouring 50 (fifty!) Doobie offers safe and convenient cannabis
different rosés from all across the world, complemented by an enviable cheese and delivery dlrectly to your door
charcuterie platter. The price of admission is a ridiculously low $10. Should you be
oceupado on that evening, consider celebrating the wine in a more charitable way from From the curious to the connoisseur, Doobie is here to guide you along the way.
neon-6 p.m. on May 6 for Rosé Day, the annual walking wine festival through the Central

Questions? Call 1-888-8DOOBIE. Must be 21+. Please consume responsibly.

‘West End, which was created to raise for il ing women and
Get Delivery Now »

girls in St. Louis. Participants purchase a $35 passport ticket, choose a charitable partner

to support, and proceed to sample rosés at tasting stations along business storefronts and
side patios, entertained by musicians and street artists along the way. Hundreds
participate in this event every year. 1ickets are limited, required, and will sell out.

* Ask for an opt-in!

Know someone who would like this newsletter? Share (s link with them to direct them
o our newsletter subscription page.

84~

b B EsT

Best patios in St. Louis

150-plus alfresco spots to unwind, listed by neighborhood
Read More »



Editorial Series Poll
I o r I a e r I es o s In Chattanooga mayoral race survey, Tim Kelly's lead widens as results

get tighter for those polling in second, third place

Febeuory 13th, 2021 by Sarah Groce Taylor | Copyright © 2021

Chattanooga Times Free Press, Chattanooga, TN

» $ ._‘.:'n" Doz ’,_.1
L "‘\
Al
TR B R ol
STREAM WHAT YOU LOVE. FROM
$4.99/M0.

& ancorys  CIIXZD

« Editorial team put one poll question

a day into a top story m——

Three-day Floral Heart Project outside
Cl commun nal

place for grieving

Who's funding C
where's the money going

* Over the course of the year, they’'ve

had:

Dispute erupts in upscale Ooltewah
Clockwise from top left: Tin Kelly, Kim White, and g / i as golf course owner seeks to

“We're proud and humbled to say that wi
our hard working. policy-focused, grassr
via email. "We'll keep working and camp:
close on election night™

CHATTANOOGA TIMES FREE PRESS READER POLL

While the polling favors Kelly,if these nu
he would still need nearly all of the 24.99

s
O No

Do you think the Chattanooga mayor's race is likely to end up in a runoff election?

« 20,800+ responses

Do you think the Chattancoga may:
O Yes
o 0000
ooo@ Terms of Service Privacy Policy g v secondstreet

Tems of Sevice  Privacy Poicy Powered by @ secondsireet

 Add thousands of new email

that i at 50% of the total ballots, the top two candidates will
face off in an April runoff election.

newsletter signups

possibility of the runoff i - third- and fourth:
important.

In the month since Spry’s last mayoral poll, Former River City Co. President Kim White has stayed virtually the
same, dropping slightly from 15.3% in January to 15.2% this week.

Still, White is optimistic.




How to Drive Revenue at the same time EXTIETT

VISA
GIFT CARD

from The Pig

 Choose topics:

 Mass appeal promotions and

Eoite W SOUTHSHORE e VT

engagements LIVE LONG. LIVE WELL. LIVE IT UP,

SWEEPSTAKES
* Find the right advertiser that wants '
IvA

these mass appeal campaigns VIVA VIVA yiva /v

tequila seltzer

 Run them all year long:) August Ist to the 28th
For a Chance to Win $5,000

2022
PRIZES ALSO FROM: D
The Lash Lady, Seoane Garden Center, Crystal I)C()ple S
Seltzer and others! Enter on our website at Sout| ~

* Ask for an opt-in! | Choice or
P — SWLA




Best of Sun Coast
Sun Coast Media Group | Port Charlotte, FL

%

P

Welcome to the Best of Venice 2022!
We're looking for the best local businesses, forget the big chains and box stores, we want
to celebrate the Best of Venice's own local business community.

*18% YOY revenue growth

Vote from October 29th through November 15th, 2022.

The awards banquet will be on January 28th at The Plantation Golf and Country Club.
Winners will be announced to the public in a special section in the Venice Gondolier in
March.

*15% YOY email database

Own a business in Venice? Don't forget to download your FREE marketing kit HERE!

The Promotion has Ended

Auto / Marine 4 Eati&Drink '

A o
Entertainment / Recreation Healthcare )

* Digital only, doesn’t include - ;
. Home Tervices__, ! 4 Z
ticket sales revenue —

A i i #
\\ 1 < o
Real Estate ShopziﬂngA
== 4

growth

+ 2022 $460K




Thursday June 15th
at12:00 PM ET

Making your Best Of a
Year-Round Revenue
and Audience-
Generating Machine



First-Party Data




Why is it Important?

« 3" Party cookies going away

* Clean Data — you're getting it
straight from the source

* Lowers marketing costs,
Increases ROI

Source: Borrell & Associates



Source: National Association of Broadcasters What the Loss of Third-Party Cookies means for Broadcasters



Amongst current partners:

Of email database growth
comes from contests &

interactive content through
Second Street




How do you use
First Party Data today?

First Party Data is already part of
your goals

 Audience growth
* |ncreased revenue

 Higher email open rates




Knowing your Database

5 FINISH

‘ TH E LYR|C Which of these Cc?untry artists are
among your favorites?

Lauren Alaina

Jimmie Allen

Jason Aldean

Asking for

Kelsea Ballerini

3efore his Mini Concert this Friday, see how many of these Kane Brown Lyr

P e r m i S S i O n SN Dierks Bentley

Big & Rich

Lee Brice

Everybody's talking about heaven like they Garth Brooks
just Brothers Osborne

Question 1 of 8

AND Interests

Kane Brown

Luke Bryan

can't go can't wait to go want to go

Kenny Chesney
Eric Church

Luke Combs
0000 _ _
Toms of Sonice _ Privacy Pocy Billy Currington
Powered by = secondstreet
Dan+Shay

Jordan Davis

Devin Dawson




Growing your Database

Wehco Mediq, Inc.

e 500,000 emaqils

« 27,000 subscription

conversions
e 47%-7.7% conversion rate

LTV = $9 per email address



Where Should You Go on

Your Florida Getaway
The Villages Daily Sun

 Gathered important travel information for

client
* How many in-state vacations do you plan on
taking in the next 12 months?
 Are you interested in beach

getaway packages?
*  When you plan "short getaways", which do
you prefer?

 Created media piece from travel data
collected to share with travel clients and
prospects

How many in-state vacations do you plan on
taking in the next 12 months?

| am not planning
any in state One or Two Three or Four Five to Seven
vacations

| Love Florida!

Bight to Ten More than Ten!



Wednesday June
14t 12:00 PM ET

Launching your First-
Party Data Strategy



Key Takeaways




* Buckle up for a week of great
content!

* Make sure you're getting
everything out of your
campaigns (revenue,
audience, data)

* This is a TEAM effort - bring
in the right team!

e Let us help!




Ideas to Get You Going
Master Class Line Up




Tuesday June 13th
12:00 PM ET

Driving Measurable
Results and Revenue
with Promotions



Wednesday June
14t 12:00 PM ET

Launching your First-
Party Data Strategy



Thursday June 15th
at12:00 PM ET

Making your Best Of a
Year-Round Revenue
and Audience-
Generating Machine






Resources




@ SGCOI‘]dSTI‘GGi‘ Product v Company ¥  Summit LOGIN LET'S TALK

Topics Case Studies Playbooks Webinars

30in30: Top Ideas to Drive Revenue,
Audience Engagement and Plan for
2023

LEARN MORE

lab.secondstreet.com




First Party Data: A Beginner’s Guide

@ by Ellen Trunk | Second Street

o secondstreet

2023 NATIONAL

937 IDEAS

TO ENGAGE YOUR AUDIENCE

)
o,

SWEEPSTAKES KIT
L ? =

Having a First Party Data strategy is becoming more and more important in today’s landscape, but
you may be starting from scratch and don't have a clear understanding what it is and why you need
it. This guide will go over First Party Data for our beginners so you have a fast and effective way to
get started!

What Is First Party Data?

Everyone is abuzz about the importance of First Party Data, but what is it, really? First Party Data is
information that you collect directly from your audience. So this is data that you have not received
from another business or third party— your audience supplied this data directly to you.

As an example, you can collect First Party Data by running a promotion in which users have to fill
out a regi: ion form to particij In that regi: lion form, you have the ability ask users to
provide demographic information, opinions about your i lead i ion for
your sponsors, etc. All of the information your users provide from that registration form is
considered Frist Party Data because the user submitted it directly to you.

lab.secondstreet.com/playbooks




Thank You!

Liz Huff Julie Foley
Director of Customer Success Sr. Customer Success Manager
at Upland Second Street at Upland Second Street

Ihuff@uplandsoftware.com jfoley@uplandsoftware.com



