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Welcome

Julie Foley
Senior Customer Success Manager

jfoley@uplandsoftware.com

Matt Hummert
Customer Success Manager 

mhummert@uplandsoftware.com



Do you have 
questions?
Ask in the GoToWebinar
Panel during the webinar, 
and we will answer them at 
the end!



Level Set



Revenue Audience 
Engagement

First-Party 
Data

Three Things you are Focused On



Best Of is the top
REVENUE

initiative of the year!



Best Of is the top
AUDIENCE

initiative of the year!



Best Of is the top
FIRST-PARTY DATA
initiative of the year!



2022 People’s Choice of SWLA

• 98% YOY revenue growth 

• 2021 $70,661 

• 2022 $140,076

• 124% YOY user growth

• 57% YOY vote growth

American Press | Lake Charles, LA



Best of Sun Coast
Sun Coast Media Group | Port Charlotte, FL

• 18% YOY revenue growth

• 15% YOY email database 

growth 

• 2022 $460K

• Digital only, doesn’t include 

ticket sales revenue 



A-List

• 86% YOY revenue growth 

• 53% YOY user growth

• 2022 $225,682

St. Louis Magazine | St. Louis, MO



67% 
YOY revenue growth from 

our top partners! 



BUT…users are only 
engaging with your Best Of 
2 months out of the year…



Best of should be a 
Year-Round Celebration



How
8 ways to celebrate winners year-round



Utilize the Winner’s Directory



Winner’s Directory

It’s time to think beyond your print 
special section



Winner’s Directory
Not just for paper anymore

Publish your winner’s digitally



Winner’s Directory
Not just for paper anymore

• ”Thank You” ads on 
your digital winner’s 
directory year-round

• Use winner’s directory 
as a landing page to 
drive traffic to your 
winner’s



Winner’s Directory

Sell digital! 
• Unlimited digital inventory



Winner’s Directory

Don’t forget about those enhanced 
listings that highlight your winners 
with:

• Large photo or video

• Winner icon

• Description, location, map

• Website, social links



Winner’s Directory

Create video content to celebrate 
winners 



Winners

Hall of Fame – Celebrate your 
milestone winners



Create Compelling Branding



Branding



Branding

Your Logo is key to establishing 
your BRAND within your market



Branding

Use your best of name and logo 
when expanding your ballot 
strategy

• Vote 4 the Best

• 4Frenzy: Fan Choice Awards

• Vote 4 the Best: Pets Edition



Branding

Make sure your marketing materials 
include your vanity URL, QR code and 
your hashtag to encourage social 
sharing



Branding

• Create a mission statement 
defining your program and its 
goals

• Publish the mission statement 
on your Ballot site



“It's important that we include a mission statement 
so that we define what Best of the Pines stands for 
in our community. It allows our sales team to better 
overcome objections and allows our business 
owners and voters to understand what we hope to 
accomplish” - Samantha Cunningham, 

Marketing Consultant, The Pilot



Branding

Create unique categories that set 
your program apart from in your 
market

• Regional Food

• Local Attractions and Events

• Your unique voice: Best Bar 
Bathroom or Best Place to take 
your kids when its raining



Promote your Program



Promote your Program

Always be hyping your Best of 
Program



Promote your Program

Communicate with business 
owners, advertisers and your 
audience



Promote your Program

Articles, videos, event photos 
winner announcement in your 
print/on air, digital 



Promote your Program

Articles, videos, event photos 
winner announcement in your 
print/on air, digital 



Promote your Program

Articles, videos, event photos 
winner announcement in your 
print/on air, digital 



Promote your Program

Fun, quirky take on Best of 
categories that weren’t on the 
ballot, but are engaging for your 
audience! 

• Best place to avoid your spouse

• Best cult following

• Best neighborhood to over-ask



Continue the Celebration



Continue the Celebration

Event celebrating The Best of 
Food & Dining winners



Best Of The Pines
The Pilot | Southern Pines, NC

Year-Round Winner Ad Program

• Runs after the winner’s event and special 

section is published 

• Runs continuously for 6 months leading 

up to the next year’s Best Of

• $34K – Additional Revenue after 

Best of is over! 



Continue the Celebration

These are simply “pick-up 
ads” that your team has 
already created!



Continue the Celebration

Articles, video, listicles, event 
photos

Create Content Year-Round



Continue the Celebration

“National days/week/month”
• Donut Day

• Pizza Week

• Dinning out



National Days/Weeks/Months

Food

• Burger

• Tacos

• Pizza

• BBQ

• Donut

• Ice Cream

Drinks
• Beer 

• Margarita 

• Custom Brackets

• Wine

Pets

• Dogs

• Cats

• Fishing

• Wildlife

Health/Healthcare
• Breast Cancer

• Nurses

• Doctors

• Cancer Survivor

• Spa services

National Day 365
https://nationalday365.com/

https://nationalday365.com/


Use Turnkeys to Showcase 
Nominees



Turnkeys

• Favorite Beer - Poll

• Margarita - Quiz

• Craft Beer - Quiz

• Ice Cream - Quiz

• Burger - Bracket

• Taco - Bracket

• Pizza – Bracket

• Top Doctor – Ballot

• Dental Hygiene Pro – Quiz

• Breast Cancer Awareness - Quiz

Use these to showcase popular categories



Check Them Out!

Turnkeys



Create a Ballot Microsite



Ballot Microsite

Use it to promote your Best of 
year-round!



Ballot Microsite 

List all previous year’s winners 



Ballot Microsite

What to include: 
• Mission Statement
• FAQs
• Business Inquiry for 

Advertising
• Nomination Tool Kit



Ballot Microsite

Nomination Toolkit



Ballot Microsite

Addressing the Haters!

• Invaluable resource for sellers to 
help  overcome objections

• Adds more legitimacy to your 
Best of program



Ballot Microsite

FAQs
• Dates

• How to nominate

• Rules



Ballot Microsite

Category Definitions 

• Define each category and how you 
qualify to win 

• Ex: Locally Made Product: Any 
product made within Moore 
County by a local business; may 
include individually packaged food 
or drinks (not the brand itself, but 
the actual product). 



Have an inbound 
marketing strategy
This just means email your local business owners 



Pre-sales and pre-nomination 
campaign

• Send one month in advance of 
nomination round 

Email Strategy



How do you curate a list of 
business owners to send Best Of 
Information to? 
• Remember that social media graphics kit we 

mentioned? Put it behind a form – collect 
business leads every year !

Email Strategy



Informational Video in the Media Kit
• Outlines the program

• Defines Value Proposition

• Showcases the advertising opportunities

• Covers what advertisers need to know

Email Strategy



Email announcing the pre-order of 
the Winner’s Magazine

• Business owner edition

• Reader/consumer edition

Email Strategy



Informational Email for businesses

Email Strategy



Create a Winner Spotlight



Winner Spotlight

Winner Spotlight Wednesday 
• Highlight one winner each week on 

your social feeds and website

• Use a photo or video captured at 
the Winner’s Event of business 
owners holding their certificate

• Drive people back to your Best of 
landing page where they can see all 
winners/dates/FAQs



Winner Spotlight

Social media
• When voting period goes live, tag the top 5 in a 

social media post

• When the winners are announced, tag businesses 
in your event photo gallery

• Engaging and highly shareable!



Takeaways



Best of IS or SHOULD be 
your Biggest Initiative of 
the Year



Best of Winners Should be 
Celebrated Year-Round



Your Brand is Synonymous 
with the BEST of your 
community 



Q&A



Resources



lab.secondstreet.com



uplandsoftware.com/ballots-guide



uplandsoftware.com/ballots-calendar



uplandsoftware.com/turnkey



Thank You!

Julie Foley
Senior Customer Success Manager

jfoley@uplandsoftware.com

Matt Hummert
Customer Success Manager 

mhummert@uplandsoftware.com


